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Broadcasting 
Board of 
Governors 

330 Independence Ave.SW 
Cohen Building, Room 3349 
Washington, DC 20237 

T 202.203.4550 
F 202.203.4585 

Office of the General Counsel 
Freedom of Information and Privacy Act Office 

May 17, 2013 

RE: Request Pursuant to the Freedom oflnformation Act - FOIA #13-010 

This letter is in response to your Freedom oflnformation Act (FOIA) request to the 
Broadcasting Board of Governors (BBG), dated January 5, 2013. In your request, 
you ask for an electronic copy of the results of the most recent research study 
conducted under contract to the BBG by 1) Oxford Research International, 2) Edison 
Media Research Inc., and 3) Intermedia Survey Institute. 

On April 26, 2013, the Agency notified you that it completed the search and review of the 
materials you requested and that a total of $9.45 in chargeable fees had been incurred. On 
May 10, 2013, the Agency received your payment by check in that amount. 

The records responsive to your request are enclosed with this letter. Per your request, we 
have also provided an electronic copy of the responsive records. No responsive 
information was withheld or redacted from the records provided. This completes the 
Agency' s response to this request and it is now closed. 

If you have any questions regarding your request, please contact me at (202) 203-
4550 or the Office of the General Counsel at the above address. Currently, inquiries 
are not accepted via E-mail. 

Sincerely, 

~~ 
Andrew T. Krog 
FOIA and Privacy Act Officer 



Household Possessions 
A2 - Which of the following do you have working in your household? 

Television 

Satellite dish for television 

Mobile/Cellular phone 

Computer 

Radio 

Internet 

Cable connection for television 

National Survey of Libya 2011-2012 
Valid N = 2,087 

0 10 20 30 40 50 60 70 80 90 % 100 

Base = All respondents 

LY/ la2_dk. HCX 
© 201 1 - 201 2 OXFORD RESEARCH INTERNATIONAL 



Sources of Information about News and Current Events 
Al - People get information about news and current events from many different sources. For each one of the sources I 

mention, please tell me how often you use that source to get news and information about current events: daily (every day 
of the week), at least once a week, at least once a month, less often or never? 

Television (any) 

Arab satellite TV channels 

Friends or family members 

International TV 

Radio (any) 

The Internet 

SMS 

Newspapers 

International radio 

Magazines 

National Survey of Libya 2011-2012 
Valid N = 2,087 

0 

• Every day of the week D At least once a month • Never 
• At least once a week D Less often • DK/Refused 

20 40 60 80 % 100 

Base = All respondents 

LY/ lal_dk.HCX 
© 201 1 - 201 2 OXFORD RESEARCH INTERNATIONAL 



Radio - Last Listened 
Bl -Apart from today, when was the last time you listened to the radio? 

DK/Refused 
2°/o 

National Survey of Libya 2011-2012 
Valid N = 2,087 

Yesterday 
26°/o 

Never 
45°/o 

© 201 1 - 20 1 2 OXFORD RESEARCH INTERNATIONAL 

In last 7 days 
9°/o 

5°/o 

More than 12 months ago 
7°/o 

Base = All respondents 
LYJ lbl_dk.HCX 



Radio - Wavebands 
B2 -During the past seven days, which of the following wavebands have you used to listen to the radio? 

FM 

MW or AM 

Shortwave 

0 

National Survey of Libya 2011-2012 
Valid N= 725 

20 40 60 80 % 100 

Base = Respondents who listened to the radio 
yesterday or in last 7 days 

© 201 1 - 20 1 2 OXFORD RESEARCH INTERNATIONAL 
LYllb2_dkHCX 



Radio Stations - Last Listened 
B3 - When, if ever, did you last listen to the following radio stations? 

• Yesterday D In last 4 weeks • More than 12 months ago • DK/ Refused 
• In last 7 days • In last 12 months D Never 

Radio Tripoli 

Misurata Al- Mahalia 

Benghazi AM 

Tripoli AM 

BBC London in Arabic 

Radio Sawa 

Benghazi Tribute 

BBC London in English 

Radio Monte Carlo Doualiya 

Voice of America in English 

Deutsche Welle Radio 

National Survey of Libya 2011-2012 
Valid N = 725 

0 20 

34 

53 

57 

60 

40 60 80 % 100 

Base = Respondents who listened to 
the radio yesterday or in last 7 days 

LY/ l b3_dk.HCX 
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Radio Stations - Most Important 
B4 -Among the radio stations you listen to, which are your most important sources of news and information? 

(Total) 

Radio Tripoli 

Misurata Al-Mahalia 

Benghazi AM 

BBC London in Arabic 

Tripoli AM 

Radio Monte Carlo Doualiya 

BBC London in English 

Radio Sawa 

Benghazi Tribute 

Deutsche Welle Radio 

4 (15) 

(3j 

2 (43) 

• Most important 
• 2nd most important 
D 3rd most important 

Voice of America in English t 11-(0-~--------------------~ 
Do not know/Refused = 

National Survey of Libya 2011-2012 
Valid N = 762 

0 5 10 15 20 25 30 35 40 % 45 

Base = Respondents who listened to the radio 
yesterday or in last 7 days or who didn't know/refused 

LYllM_dk.HCX 

© 201 1 - 20 1 2 OXFORD RESEARCH INTERNATIONAL 



Television - Last Watched 
NJ -Apart from today, when did you last watch television? 

100 94 

% 

80 

60 

40 

20 

3 1 2 0 

0 
Yesterday In last 7 days Longer ago Never DK/Refused 

National Survey of Libya 2011-2012 
Valid N = 2,087 

Base = All respondents 
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TV Channels - Last Watched 
N2 - When, if ever, did you last watch the following television channels? 

• Yesterday D In last 4 weeks • More than 12 months ago • DKIRefused 
• In last 7 days • In last 12 months 0 Never 

Libya Alhura 

Al Jazeera 

Libya Al-Ahrar 

MBC 

Al Arabiya 

Libya Awalan 

Al-Aan 

France 24 

BBC Arabic 

Alhurra 

Rusiya Al-Yaum 

LBC 

CNN International 

TVS Monde 

Deutsche Welle TV 

0 20 40 60 80 % 100 

Base = Respondents who watch TV 
National Survey of Libya 2011-2012 
Valid N = 2,045 

© 201 1 - 201 2 OXFORD RESEARCH INTERNATIONAL 
LY/ln2_dk.HCX 



TV Channels - Most Important 
N3 - Among the television stations you watch, which are your most important sources of news and information? 

Al Jazeera 

Libya Alhura 

Libya Al-Ahrar 

Al Arabiya 

Libya Awalan 

Rusiya Al-Yaum 

MBC 

LBC 

Alhurra 

CNN International 

TVS Monde 

Deutsche Welle TV 

Don't know/Refused 

.............. _J 

0 

National Survey of Libya 2011-2012 
Valid N = 2,045 

14 (38) 

11 ______ ___....,_ ___ ___, 

17 

(Total) 

(73) 

-----------------------' (58) 

10 20 30 40 50 

• Most important 
• 2nd most important 
D 3rd most important 

60 70 % 80 

Base = Respondents who watch TV 

© 201 1 - 20 1 2 OXFORD RESEARCH INTERNATIONAL 
LY/ JnJ_dk.HCX 



TV Channels Watched during the Libyan Revolution 
A G2 - Which of the following TV channels did you use to follow events during the Libyan Revolution? 

Al Jazeera 

Al Arabiya 

Libya Alhura 

Libya Al-Ahrar 16 (27) 

France 24 12 (21) 

Alhurra (12) ___ _, 

BBC 9 (1 5) 

Al-Aan 11 (17) 

Al-Watan 

Libya Alouym 

ow 

Al-Manara 

No answer 

0 10 20 

National Survey of Libya 2011-2012 
Valid N = 2,087 

30 40 50 

© 201 1 - 20 1 2 OXFORD RESEARCH INTERNATIONAL 

60 

(Total) 
--, 

6 (84) 

• First mention 
• Second mention 
D Third mention 

70 80 % 90 

Base = All respondents 

lYI lag2_dk.HCX 



TV Channels Watched during the Libyan Revolution 
- Most Reliable -

A G3 - Of the channels you mentioned, which did you feel had the most reliable coverage? 

Al Jazeera 

Al Arabiya 

Libya Alhura 

Libya Al-Ahrar 

France 24 4 

BBC 

Al-Aan 

Alhurra 

Al-Watan 1 

Libya Alouym 0 

ow 0 

Al-Manara 0 

No answer 

0 

National Survey of Libya 2011-2012 
Valid N = 2,087 

58 

13 

10 20 30 40 50 % 60 

Base = All respondents 
© 201 1 - 201 2 OXFORD RESEARCH INTERNATIONAL 

LY! lag3_dkHCX 



Internet - Last Used 
YI -Apart from today, when was the last time you used the Internet, either for work or personal purposes? Was it ..• 

DK/Refused 
4o/o 

National Survey of Libya 2011-2012 
Valid N = 2,087 

Never 
59°10 

Yesterday 
17°10 

© 201 1 - 20 1 2 OXFORD RESEARCH INTERNATIONAL 

In last 7 days 
10°10 

In last 4 weeks 
4% 

In last 12 months 
2% 

More than 12 months ago 
3% 

Base = All respondents 
LYJ lyl _dk.HCX 



Internet - Locations 
Y2 -Do you use the Internet at the following locations? 

At home 

In various locations via a mobile phone ... 

At an Internet Cafe 

At work 

At school\the university 

National Survey of Libya 2011-2012 
Valid N = 705 

14 

0 

25 

22 

10 

77 

55 

20 30 40 50 60 70 % 80 

Base = Respondents who used the Internet 
in last 12 months 

LY/ ly l _dk.HCX 
© 201 1 - 201 2 OXFORD RESEARCH INTERNATIONAL 



Internet -Activities 
Y3 -During the past seven days, have you used the Internet/or any of the following activities? 

To find out latest news 

ro access social networking sites 

To watch video 

To listen to audio 

National Survey of Libya 2011-2012 
Valid N = 574 

0 20 40 60 % 80 

Base = Respondents who used the Internet 
in the past 7 days 

LYl/y3_dk.HCX 

© 201 1 - 20 1 2 OXFORD RESEARCH INTERNATIONAL 



Internet - Websites 
YS - Which, if any, of these organisations' websites did you visit in the last seven days? 

Google 

Yahoo! 

~ 

-
-
,_ 

-
,_ 

-
,_ 

-

21 

21 

19 

19 

YouTube 

Al Jazeera 

Libya Alouym 

Al Arabiya 

Libya Al-Ahrar 

Libya Alhura 

Maktoob 

BBC 

Libya Al-Mustakbal 

Al-Watan 

Al-Manara 

Alhurra 

Radio Sawa 

VOA 

Deutsche Welle 

16 
,_ 

12 -
12 

,_ 

10 -
9 

,_ 

7 ~ 

0 -
-

0 

National Survey of Libya 2011-2012 
Valid N = 574 

~ 

~ 

~ 

~ 

31 

1 
l 

53 

42 

l 
l 

~ 

l 

I 

20 

91 ~ 

1 
1 

I I I I 

40 60 80 % 100 

Base = Respondents who used the Internet 
in the past 7 days 

© 201 1 - 201 2 OXFORD RESEARCH INTERNATIONAL 
LY11y5_dk.HCX 



Inclination towards Countries 
A GI - Some people like certain nations more than others. How favourably or unfavourably inclined are you personally 

towards [COUNTRY] ? 

• Very favourably inclined 
• Somewhat favourably inclined 

France 

Great Britain 

USA 

Germany 

Russia 

Iran 

0 20 

D Somewhat unfavourable inclined 
• Very unfavourably inclined 

8 

40 60 

• DK/Refused 

18 7 

19 8 

25 8 

27 9 

10 

12 

80 % 100 

National Survey of Libya 2011-2012 
Valid N = 2,087 

Base = All respondents 
© 201 1 - 201 2 OXFORD RESEARCH INTERNATIONAL 

LYl/agl_dk.HCX 



 



Radio Sawa Perceptual Report 

January 2013 

•Alexandria, Egypt 
•Abu Dhabi, UAE 
•Amman, Jordan 
•Baghdad, Iraq 
•Beirut, Lebanon 
•Casablanca, Morocco 

1'9edison \q~search 



Report - Date Ranges 

•Report 1 - June 25 - July 25 

•Report 2 - July 31 - September 4 

•Report 3 -August 20 - October 3 

•Report 4 - September 11 - October 31 

•Report 5 - October 3 - November 28 

•Report 6 - November 13 - January 9 

*4-week averages per report 

~dison ~~search 



Weekly Listening 



Have you listened to • • • in the past 7 days? 



Have you listened to • • • 

100 

90 

80 

70 

60 

50 

40 

30 

20 : I 
I I 

10 

in the past 7 days? 

69 
65 

56 

46 

41 

34 

22 
I :: 20 

12 

Abu Dhabi 

-.-RADIO SAWA 

ABU DHABI AM 

• AJM AN 4TH 
CHANNEL 

• EM I RATES FM 
(ARABIC) 

• EM I RATES FM 
(ENGLISH) 

1 KHALEEJ FM 

• STARS FM 

• UMM AL QUWAIN 
FM 

0---------------------------------------------------- • AL RABEA 

% R1 R2 R3 R4 RS R6 



Have you listened to • • • in the past 7 days? 
100 Amman, Jordan 

RADIO SAWA 

90 
AMMAN AM 

81 80 • AMMAN FM ... 
• • 71 • BBC LONDON 

70 • 
• BEAT FM 

60 
MAZAJ FM 

50 • MELODY FM 

MOOD FM 
40 38 

PANORAMA 

30 • PLAY 

20 
20 l~1 • RADIO JORDAN ENGLISH 

FM 

131 • RADIO MONTE CARLO 

10 121 
11 

5 
ROTANA 99 . 9 

0 SAWT AL GHAD ( VOICE 
% R1 R2 R3 R4 R5 R6 OF THE FUTURE) 



Have you listened to 
100 

90 

80 

70 

60 

50 

40 

30 

10 

0 
% R1 R2 R3 R4 

• • • in the past 7 days? 

~----- 24 

RS 

17 
14 

~=<==- 12 9 

R6 

5 5 
2 

Baghdad, Iraq 

RADIO SAWA 

• AL-M ASHRIQ 

c::::::!:!:: ASHUR 

~ BBC LONDON 

• DAN AL-SALAM RADIO 

• 104 - RADIO IRAQ 

• M BC-FM 

• PANORAMA 

• RADIO DEGLA 

- RADIO FREE IRAQ 

• RADIO MONTE CARLO 

• RADIO NAWA 

• RADIO SUMER FM 

- RADIO UR FM 





Have you listened to • • • in the past 7 days? 
100 Casablanca, 

90 Morocco 

80 . ;::;;;:- RADIO SAWA 

... A SWAT 

70 
• ATLANTIC RADIO 

60 60 • CASA FM 

50 • CHADA FM 

40 • HIT RADIO 

• MED RADIO 
30 

• MEDI 1 

20 
• RADIO 2M 

10 • RADIO MARS 

0 
% R1 R2 R3 R4 R5 R6 



Yesterday Listening 



Have you listened to • • • yesterday? 
100 

90 

80 

70 

60 

50 
,_._._._ .. 45 

40 39 

30 

20 

% R1 R2 R3 R4 RS R6 

Alexandria, 
Egypt 

.... ~RADIO SAWA 

AL KOHERA AL 
KOBRA (108 AM) 

• AL SHARQ AL 
AW SAT (800 AM) 

• ALEXANDRIA 

• BBC LONDON 

• EL AGHANI 

• EL NOGOM FM 

• EL SAWT AL ARAB 

• EL SHA BAB WE AL 
REY ADA (741 AM) 

ERTU GENERAL 
PROGRAM 

• HITS 

• MEGA 

-- OM KALTHOUM 



Have you listened to • • • yesterday? 
100 Abu Dhabi 

90 
__.~RADIO SAWA 

80 
ABU DHABI AM 

70 
• AJM AN 4TH 

CHANNEL 
60 

• AL REBEA 

50 51 
50 • EM I RATES FM 

( ARABIC ) 

40 
36 • EM I RATES FM 

34 ( ENGLISH) 

30 29 • KHALEEJ FM 
26 

20 QURAAN KAREEM 

10 11 
10 • STARS FM 

5 6 

0------------------------------------------------------------ • UM M AL QUWAIN 

% R1 R2 R3 R4 RS R6 FM 



Have you listened to • • • yesterday? 
100 Amman, 

90 
Jordan 

RADIO SAWA 

80 AMMAN AM 

• AMMANFM 

70 • BBC LONDON 

60 • BEAT FM 

HALA FM 

50 • MAZAJ FM 

• MELOD Y FM 

MOOD FM 

40 
-----= --.....::;= 3i 

30 • PANORAMA 

• PLAY 

• RADIO JORDAN ENGLISH 
20 ---------........ ___________ _.....----~22 

FM 
RADIO MONTE CARLO 

• ROTANA 99.9 

• SAWT AL GHAD ( VOi CE 
OF THE FUTURE) 

% R1 R2 R3 R4 RS R6 



Have you listened to • • • yesterday? 
100 Baghdad, Iraq 
90 

RADIO SAWA 

80 • AL-M ASHRIQ 

70 ~ BBC LONDON 

• 60 
DAN AL-SALAM RADIO 

• M BC-FM 

50 ~ • • 49 

=----::==:-:-: ~~ 40 : I 

• PAN ORAM A 

• RADIO DEGLA 

30 • RADIO FREE IRAQ 

20 19 • RADIO MONTE CARLO 

15 • RADIO NAWA 
10 

• RADIO SUMER FM 

0 
% R1 R2 R3 R4 R5 R6 • RADIO UR FM 



Have you listened to • • • yesterday? 
100 

Beirut, 
90 Lebanon 

80 RADIO SA W A 

FAME FM 
70 • ·~ • LIGHT FM 

• MIX FM 
60 • 59 • • NRJ 

• 55 • PAX RADIO 
50 • • RADIO DELTA 

45 
42 RADIO LIBAN LIBRE 

40 41 RADIO ONE 

RADIO ORIENT 

30 30 
RADIO SCOPE 

l 
23 22 RADIO STRIKE 

20 21 SAOUT AL GHAD 

.... 14 SAWT ELM ADA 
10 13 

• SOUNDS OF MUSIC 
7 
1 VOICE OF LEBANON 

0 
% R1 R2 R3 R4 R5 R6 



Have you listened to • • • 

100 

90 

80 

70 

60 

50 

yesterday? 

53 

Casablanca, 
Morocco 

..... - RADIO SAWA 

A SWAT 

-.-CASA FM 

• CHADA FM 

40 

30 ~~;~~~~~~;~~~~ii~~~~~~ ~39 • HITRADIO 

3a 3a 
~~ • MED RADIO 

25 • MEDI 1 

20 
• RADIO 2M 

10 
• RADIO MARS 

0 
% R1 R2 R3 R4 R5 R6 



Station listened to 
most 



What radio station do you listen to most? 
70 

60 

50 

40 

30 

20 

10 

?:' : : > 7 

0 
% R1 R2 R3 R4 

34 

28 

: = :1 ~ 
RS R6 

Alexandria, 
Egypt 

- RADIO SAWA 

• AL SHARQ AL 
AWSAT (800 AM) 

EL AGHANI 

• EL NOGOM FM 

• HITS 

• MEGA 



What radio station do you listen to most? 
70 Abu Dhabi 



What radio station do you listen to most? 
70 

60 

50 

40 

30 

26 

20 .........._ __________________________________ _.19 

10 

;;:;;:;::::==:::::::::::::::::==::::::::;;;;::!!!~== ~ 6 
oL.......::==:::;:==::s=====~==::ii:======c::~==::c==:.=.2~ 
% R1 R2 R3 R4 RS R6 

Amman, 
Jordan 

-.-RA DIO SAWA 

R AMMAN FM 

R MAZAJ FM 

• MELODY FM 

-.-ROTANA 99.9 

R S AWTALGHAD (VOICE 

OF THE FUTURE) 



What radio station do you listen to most? 
70 

60 

50 

40 

30 

20 

10 __________________________ ...:::::1:::=== ~ 

~5 

0L.....!:::::;:==~~~~~=-~::;~~~~~~;.::u1__. 
% R1 R2 R3 R4 R5 R6 

Baghdad, 
Iraq 

RADIO SAWA 

• AL-MASHRIQ 

BBC LONDON 

• PANORAMA 

• RADIO DEGLA 

• RADIOSUMERFM 

• UR RADIO 



What radio station do you listen to most? 
70 

Beirut, Lebanon 

60 

-.-RADIO SAWA 

50 c::::::!:!:= F A M E F M 

• MIX FM 

40 • RADIO DELTA 

• RADIO ONE 

30 • RADIO SCOPE 

-- RADIO STRIKE 

20 • SAOUT AL GHAD 

• SOUNDS OF MUSIC 

10 

0-------------------------------------------------% R1 R2 R3 R4 RS R6 



What radio station do you listen to most? 
70 Casablanca, 

Morocco 
60 RADIO SAWA 

• CASA FM 

50 
• CHADA FM 

. HIT RADIO 40 

• MEDI 1 

30 • • ~31 .. ~ ~ • RADIO 2M 
• • 

• RADIO MARS 

20 
17 
16 

10 10 

6 
4 

0 
2 

% R1 R2 R3 R4 R5 R6 



Station listened to 
most to hear news 



Do you listen to the news on the radio? 
100 

80 

60 

40 

: 
20 

• 

• 
• 

0 
R1 R2 R3 R4 R5 

~ 
47 

43 

..14 

O/o 

say ing 
R6 yes 

• ALEXANDRIA , 
EGYPT 

• ABU DHABI 

AMMAN , JORDAN 

BAGHDAD , IRAQ 

• BEIRUT , LEBANON 

• CASABLANCA , 
MOROCCO 



70 

60 

50 

40 

30 

20 

% R1 

What radio station do you listen 
to most to hear the news? 

66 

R2 R3 R4 RS R6 

Alexandria, 
Egypt 

..... _ RADIO SAWA 

AL KOHERA AL 
KO BR A ( 10 8 AM ) 

• AL SHARQ AL 
AWSAT (800 AM) 

• ALEXANDRIA 

-----sec LONDON 

• EL NOGOM FM 

• El SAWT Al ARAB 

• EL SHABAB WE AL 
REYADA (741 AM) 

-----MEGA 

Base: Respondents 
who listen to the 

news on the radio 



70 

60 

50 

40 

30 

20 

10 

What radio station do you listen to 
most to hear the news? 

10 
9 

6 

Abu Dhabi 

..... _ RADIO SAWA 

AJMAN4TH 
CHANNEL 

• AL RAB EA 

• EM IRA TES FM 
( ARABIC ) 

• STARS FM 

• UM M AL QUWAIN 
FM 

Base: Respondents 
who listen to the 

news on the radio 

0----------------------------------------------------% R1 R2 R3 R4 RS R6 



70 

60 

50 

40 

30 

• 
20 

% R1 

What radio station do you listen to 
most to hear the news? 

• A~'--------·--------•20 

R2 R3 R4 RS R6 

Amman, 
Jordan 

RADIO SAWA 

AMMAN AM 

• AMMAN FM 

• BBC LONDON 

• RADIO MONTE CARLO 

• ROTANA 

• SAWT AL GHAD 

• VIRGIN RADIO 
JORDAN 

Base: Respondents 
who listen to the 

news on the radio 



70 

60 

50 

40 

30 

20 

10 

What radio station do you listen to 
most to hear the news? 

Baghdad, 
Iraq 

RADIO SAWA 

• AL-M ASHRIQ 

BBC LONDON 

• RADIO DEGLA 

• UR RADIO 

,,,.,,..._ ................ ____ 18 

~~----- 16 • SUM ER FM 

11 ____. ........ ___ _ 
M BC-FM 75 

ol...~::~~:'.'.::::::::::;;:::::;~~~==~;;;;;::::;;;::-:--~3C.~.---Ba-se-:-Re-s-po-n-de-nt_s __ 

% R1 R2 R3 R4 RS R6 who listen to the 
news on the radio 



70 

60 

50 

40 

30 

20 

10 

What radio station do you listen to 
most to hear the news? 

29 

21 
17 
16 

Beirut, 
Lebanon 

..... _ RADIO SAWA 

RADIO LIBAN LIBRE 

RADIO ORIENT 

• SAOUT AL GHAD 

• VOICE OF LEBANON 

Base: Respondents 
who listen to the 

news on the radio 

o ...... __ ...... __ ...... __ ...... __ ...... __ ,__ __ ...... __ ...... __ ...... __ ...... __ ...... __ ...... ___. 
% R1 R2 R3 R4 RS R6 



70 

60 

50 

40 

30 

20 

10 

What radio station do you listen to 
most to hear the news? 

33 

18 

14 
~~-12 

~e::::==-"""'-==~~===~~~ a 
5 

Casablanca, 
Morocco 

..... _ RADIO SAWA 

• CASA FM 

--CHAD A 

• MEDI 1 

• RADIO 2M 

.-.-HIT RADIO 

• RADIO MARS 

Base: Respondents 
who listen to the 

news on the radio 

0------------------------------------------------% R1 R2 R3 R4 R5 R6 



News Listening 
Preferences & Behavior 



100 

90 

80 

70 

60 

50 

40 

30 

20 

10 

How do you prefer radio stations 
present news reports? 

Alexandria, 
Egypt 

--IN LONG DETAILED 
NEWSCASTS OF 15 
MINUTES OR MORE 

• IN SHORT 
NEWSCASTS OF 5 
TO 10 MINUTES 

• IN HEADLINES OF 
LESS THAN 2 
MINUTES 

Base: Respondents 
who listen to the 
news on the radio 

o ...... __________ ...... ________________ ...._ ______ ...... __________ ..... 

% R1 R2 R3 R4 R5 R6 
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90 

80 

70 

60 

50 

40 

30 

20 

10 

How do you prefer radio stations 
present news reports? 

47 

32 

~ _....... ------------...__. ------. 
~---~ .. 21 

Abu Dhabi 

• IN LONG DETAILED 
NEWSCASTS OF 15 
MINUTES OR MORE 

• IN SHORT 
NEWSCASTS OF 5 
TO 10 MINUTES 

• IN HEADLINES OF 
LESS THAN 2 
MINUTES 

Base: Respondents 
who listen to the 
news on the radio 
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Report Weeks 
Egypt: 

•Report 6 - December 3, 10, 17, 26 

Lebanon: 

•Report 6 - December 3, 11 , January 2, 8 

Abu Dhabi: 

•Report 6 - December 5, 12, January 2, 9 

Jordan: 

•Report 6 - December 5, 12, January 2, 9 

Morocco: 

•Report 6 - December 3, 10, January 2, 7 

Iraq: 

•Report 6 - November 13, December 5 

1'9edison \q~search 



Radio Sawa Summary 
Egypt, UAE, Iraq, Jordan, Lebanon, Morocco 

Screener: 

•Males and Females, Ages 18-31 

•Respondents must listen to the radio one hour or more per week 

•Respondents must listen to the radio for music at least 30 minutes or more 
in an average week 

•Respondents must rate listening to contemporary Western songs a "3", "4", 
or "5" (3-neither like or dislike, 4-like, 5-really like). (This criterion does not 
apply in Amman or Alexandria.) 

~dison ~~search 
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INTERNATIONAL BROADCASTING IN FOUR CITIES1 OF SOUTH 
SUDAN 

EXECUTIVE SUMMARY 
The BBG commissioned lnterMedia to conduct a 
survey in South Sudan to explore the media 
consumption habits and opinions of residents in 
urban locations, including surroundin,g villages. 
The four cities surveyed include Juba, Yei, 
Yambio and Maridi in the Republ ic of South 
Sudan. 

The study was conducted via face-to-face 
interviews and is representative of the adult 
population aged 15+ in the four surveyed 
locations. The fieldwork of the achieved sample 
of 1,618 face-to-face interviews was conducted 
13 March-20 April 2012. 

KEY FINDINGS 

SUDAN 

DEMOCRATIC REPUBLIC 
OF THE CONGO 

~'.\, ~ 0 100 2001on 
0 

• The past-week U.S. International Broadcasting (USIB) reach, made up of Voice of America 
(VOA) and MBN's Radio Sawa and Alhurra TV, stands at 39.1 percent for all platforms and 
languages combined . 

• BBC is the most popular international broadcaster among South Sudanese in the four 
surveyed locations in terms of both awareness and reach . Of the surveyed adults, 43.1 
percent tune in weekly to BBC radio in English- or Arabic-language followed by VOA radio 
with 36.8 percent past-week listeners of VOA English and/or South Sudan in Focus. Radio 
Sawa has a past-week reach of 3.3 percent-it does not have any local affiliates. 

•The VOA program South Sudan in Focus has a past-week reach of 29.1 percent; 93 percent 
of past-week listeners would recommend the program to others. 

• VOA's reach shows major differences by city, Yambio being a stronghold for VOA use with 
68.9 percent past-week reach on any platform. VOA's reach in the other three cities is about 
half of Yambio's. 

•Radio is a key source of news and information for South Sudanese across the four locations 
surveyed. A sizable majority (88 percent) of weekly news seekers (n=1 ,288) reported using 
radio for news daily or most days. Two-thirds (66 percent) reported getting news from friends 
and family, 31 percent from newspapers, and a quarter (25 percent) from television. 

•A rad io set is the most predominantly owned piece of media equipment in the four surveyed 
locations with 78 percent of households owning at least one working piece. Despite 
widespread ownership of radio sets, radio listening is often hampered by power outages or, 
in the case of tlhe vast majority of radio sets that are battery powered, by the expense of 

1 Juba, Yei, Yambio, Maridi 
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batteries. Many radio listeners report curtailing their listening in order to extend battery life or 
sometimes not being able to listen at all. 

• Mobile phone access is at 75 percent; personal mobile phone ownership is at 56 percent 
among those surveyed in the four locations. The increase in mobile phone penetration and use 
may potentially lead to an increase in internet access and radio listenership since it is possible 
to listen to radio and go online via mobile phone. Household television ownership is at 21 
percent, far below radio and mobile phones. 

•Local ized news content is paramount to reaching the surveyed adults in the four South Sudan 
cities. Eighty-nine percent are "very" interested in news about South Sudan, far ahead of news 
about Africa (36 percent}, news about the United States (25 percent}, news about the rest of 
the world (21 percent) and news about Europe (12 percent). Health reporting might also find a 
receptive audience. Despite the many political challenges facing South Sudan, health was the 
number one problem cited when respondents were asked to name the most serious problems 
facing their country, followed by unemployment and then education. 
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INTERNATIONAL BROADCASTERS 

AWARENESS AND LISTENING BY LANGUAGE 
•The BBC has the highest prompted awareness levels in the four surveyed cities of South 

Sudan (68 percent); followed by VOA with 46 percent. Radio France Internationale (RFI) , 
Deutsche Welle (OW) and Radio Sawa are known by slightly more than 10 percent of the 
adu Its surveyed; each of the other international broadcasters attracted lower than 10 percent 
prompted awar,eness. 

•VOA is more likely to be known by men (53 percent of men are aware of VOA compared to 
40 percent of women) and those with at least some secondary education. Across the four 
surveyed cities, Yambio city has the highest awareness of VOA with 82 percent of thos,e 
surveyed2 claiming to have ever heard of the broadcaster; Maridi has the lowest awareness 
levels at 23 percent of all adults surveyed;3 Juba4 reported 45 percent prompted awareness, 
and Yei5 had 3'9 percent awareness of VOA. 

Prompted Awareness of International Radio Broadcasters 

68.2% 

BBC VOA Radio France ow Radio Sawa Radio Netherlands Radio China 

BBG Survey in four urban cities of s. Sudan - Juba, Yei, Yambio, Maridi (April 2012 and n=1 ,618) carried 
out by lnterMedia in partnership with Infinite Insight 

•Similar to awareness, VOA reach sees large regional variations. Across the four cities, VOA 
(any platform) has a past-week reach of 37.3 percent. In Yambio, VOA's past-week reach is 
68.9 percent, while the other cities show lower past-week reach (Yei 36.2 percent, Juba 29.2 
percent and Maridi 27.9 percent). 

• MBN's reach also varies by city. Across the four cities, Alhurra and Radio Sawa have an 
unduplicated past-week reach of 3.8 percent across all platforms. In Juba, MBN's reach is at 
7.9 percent, while audiences in the other cities are very small (Maridi 2.1 percent, Yei 1.0 
percent and Yambio 0.4 percent). 

•Compared with other international radio broadcasters, the BBC (in English and Arabic) and 
VOA (in English) attract the most listeners, with BBC reaching 43.1 percent of adults weekly 
and VOA reaching 36.8 percent weekly. Looking at the two English-language only 

2 n=283 
3 n=290 
4 n=636 
5 n=409 
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broadcasts, VOA attracts 36.8 percent of weekly listeners and BBC 35.4 percent. The 
difference between the two broadcasters' weekly audiences is not statistically significant and 
falls within the margin of error of the study. 

International Radio Broadcasting in Any Language 

52.6% 

43.1% 43.9% • Weekly • Annual 

36.8% 

1.1% 1.8% 
3.4% 5.2% 3.3% 4 .9% 4.7% 

BBC VOA ow Radio Sawa Radio France Radio China 

BBG Survey in four urban cities of S. Sudan - Juba, Yei , Yambio, Maridi (April 2012 and n=1,618) 
carried out by lnterMedia in partnership with Infinite Insight 

•Radio reach in the four surveyed cities is predominantly in the English language for botih the 
BBC and VOA .. Around 98 percent of all adults surveyed speak their local languages at 
home and only 2 percent use English as their main language. However, in addition to the 2 
percent who speak English at home, 31 percent of adults surveyed reported being able to 
understand all or most of an English-language broadcast; hence English is a suitable 
language to reach speakers of the vast array of vernaculars. Eleven percent are able to 
understand all or most of a broadcast in classical Arabic, plus 3 percent speak it at home, 
leaving a smaller potential audience for Radio Sawa. Juba/simple Arabic , on the other hand, 
is far more widely used; 19 percent speak it at home and an additional 50 percent are able to 
understand all or most of a broadcast in Juba Arabic, which leaves a large potential 
audience. Juba Arabic offers more than twice as large a potential audience than does 
English. 

LISTENING BY LANGUAGE CAPABILITY AND EDUCATION LEVEL 

• International broadcasters have higher reach among the better educated, with BBC and VOA 
far ahead of other international broadcasters. The weekly and annual reach of the BBC and 
VOA English broadcasts are about the same among the better educated segments of 
society, defined as those with at least some college education . 6 Despite BBC showing a 
slight lead among weekly listeners at 56.2 percent versus VOA's 54.3 percent, the difference 
is not significant when examined within the margin of error of the survey sample. 

6 Due to the low levels of education at the moment in S Sudan, the- "best educated" bar has been slightly lowered to include those 
with at least some college education as opposed to only those with at least a university degree as in previous media studies. 
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Leading International Broadcaster Reach by Language 

43.9% 

36.8% 

VOA in English 

35.4% 

• Weekly • Annual 

42.5% 

16.3% 
12.1% 

BBC in Engl ish BBC in Arabic 

2.4% 4.2% 

Deutsche Welle in English 

BBG Survey in four urban cities of S. Sudan - Juba, Yei, Yambio, Maridi (April 2012 and n=1 ,618) carried 
out by lnterMedia in partnership with Infinite Insight 

• BBC Arabic attracts 18.5 percent weekly listenership among best educated. Radio Sawa's 
Arabic past-week reach among best educated is 3.1 percent. 

Reach Among Best Educated 

• Weekly • Annual 

66.7% 67.3% 

56.2% 54.3% 

24.1% 
18.5% 16.0% 

11.7% 

BBC in English VOA in English BBC in Arabic OW in English 

BBG Survey in four urban cities of s. Sudan - Juba, Yei, Yambio, Maridi (April 2012 and n=162) carried 
out by lnterMediia in partnership with Infinite Insight (Best Educated includes those with at least some 

college education) 
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RADIO BROADCASTER OVERLAP 

•Adults surveyed across the four cities listen mostly to BBC and VOA in Engl ish compared with 
other international radio broadcasters. As might be expected, there iis overlap among the 
audiences of all of the broadcasters and a bigger proportion of this overlap exists between the 
top two. That said, the BBC has a higher proportion of exclusive listeners compared to VOA 
Thirty percent of all weekly overlap listeners listen to the BBC only; 18 percent listen to VOA 
only. 

Weekly Overlap in Any Language 

VOA only 
18% 

Both BBC and 
VOA 
52% 

BBG Survey in four urban cities of S. Sudan - Juba, Yei, Yambio, Maridi (April 2012 
and n=848 Weekly Overlap Listeners in Any Language) carried out by lnterMedia in 

partnership with Infinite Insight 

RADIO BROADCASTER TRUSTWORTHINESS 

•There is no clear differentiation between international broadcasters and domestic broadcasters 
when it comes to their trustworthiness as a news source. The BBC received the highest "very 
trustworthy" score of 76.9 percent of its weekly radio listeners; the domestic broadcaster, 
Southern Sudan Radio, was a close second with 74.7 percent of its weekly listeners. Al 
Jazeera was in third place, with 57 .1 percent of its weekly viewers saying they are "very 
trustworthy" and VOA followed with 55.4 percent. Hence both international and domestic 
broadcasters command significantly high levels of trust among adults in the four surveyed 
cities of South Sudan. Combining the "very trustworthy" and "somewhat trustworthy" scores 
narrowed the gap between the BBC and Southern Sudan Radio to 2 percentage points. 
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Broadcaster Trust Among Weekly Radio Listeners 
• Very trustworthy • Somewhat trustworthy 

BBC (n;;;657) 

Southern Sudan Radio 
incl. Radio Juba (n=292) 

Al Jazeera (TV station) 
(n=91) 

Deutsche Welle (n;;;48) 45.8 

VOA (n=502) 26.9 

Liberty FM (n=312) 39.1 

Radio Sawa (n;;;48) 45.8 

0.0 20.0 40.0 60.0 80.0 

BBG Survey in four urban cities of s. Sudan - Juba, Yei, Yambio, Maridi (April 2012 and weekly radio 
listeners) carried out by lnterMedia in partnership with Infinite Insight 

LISTENINGNIEWING TIMES 

• Radio's dominance over television is clearly evident in yesterday listening and viewing times. 
Among all surveyed adults in the four cities of South Sudan, radio !listening has two clearly 
demarcated peaks among daily radio listeners, while TV viewing has only one peak. The first 
listening peak of the day falls in the early morning from 06:00 to 08:30 with the biggest 
percentage (36 percent) listening to the radio at about 07:00. The second peak is more 
gradual and occurs in the evening from 18:00-21 :00 reaching a tip at the 35 percent mark at 
around 20:00. Listening throughout the day is much lower; hovering at or below the 10 
percent mark between 09:30 and 17:30. TV viewing peaks at 20:00 at 12 percent and drops 
off at about 22:00. 

•The 19:30 broadcast of South Sudan in Focus is well-timed; about a third of adults in the 
four cities surveyed are listening to the radio at that time. 
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TV /Radio Reach at Various Times of Day 
Percentage of Adults Listening/Viewing " Yesterday" 

--Radio --TV 
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BBG Survey in four urban cities of S. Sudan - Juba, Yei, Yambio, Maridi 
(April 2012 and n=1,618) carried out by lnterMedia in partnership with 

Infinite Insight 

VOA AUDIENCE PROFILES 

•The profile of VOA weekly radio listeners7 is d ifferent from the profi le of the total sample 
surveyed. VOA weekly listeners are more likely to be males than females, and they are likely 
to be more educated , having at least a college degree. Compared to the total sample , a 
greater number of VOA weekly listeners have some formal education. The age profile for 
VOA weekly listeners, however, closely resembles that of the sample population. 

VOA weekly Tota l surveyed 
listeners sample 

Sample size n=595 n=1,618 

% % 

Gender Male 60 50 
Female 40 50 

Education Illiterate/None 9 22 

Primary school 35 40 
Secondary school 35 24 
Higher 20 14 

Age 15-24 35 36 
25-34 32 29 
35-44 16 17 
45-54 12 11 
55+ 5 7 

BBG Survey in the four urban cities of S. Sudan - Juba, Yei, Yambio, Maridi (April 
2012) carried out bv lnterMedia in partnership with Infinite lnsiaht 

7 n=595 
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•Seventy-seven percent of VOA English weekly listeners8 listen via a local station; 21 percent 
tune in directly to transmissions from abroad. The majority of those past-week listeners who 
listen to VOA on a local station do so via Yambio FM (45 percent), Liberty FM Juba (25 
percent) and Liberty FM Yei (22 percent). As previously mentioned , Yambio city has 
proportionally more listeners than the other three cities, hence the larger percentage of those 
listening via Yambio FM. The FM waveband remains the main waveband used by weekly 
listeners (79 percent) to tune to VOA broadcasts. Ten percent of past-week listeners use AM 
and 8 percent use shortwave to tune to VOA. Satellite radio and internet listening to VOA is 
negligible. 

• The majority of VOA weekly listeners tend to listen for a relatively long time; 61 percent 
listen for more than half an hour; one in four even listens for more than 45 minutes. About 37 
percent listen for a span of less than 30 minutes. 

• Surveyed weekly listeners state listening to VOA broadcasts occurs mainly by chance. Only 
38 percent of weekly VOA listeners report listening to the station "by appointment," knowing 
the time, frequencies and schedule of VOA broadcasts. The remainder of weekly listeners 
tune to VOA programs by chance while listening to local stations (affiliates). A targeted 
marketing strategy may help boost appointment listening by giving potential audiences clear 
information on when and where to tune to VOA programs. 

• VOA program reception is mixed: only a third (34 percent) of weekly listeners said they 
rarely have difficulty understanding due to bad reception; the remaining two-thirds reported 
some form of dissatisfaction with reception. Among them, a notable 16 percent9 claimed they 
frequently have to strain to understand, 4 percent claimed they often cannot understand 
anything at all and 45 percent claimed they sometimes have to strain to understand . This is 
surprising since the majority listen to VOA programming via local stations which should 
have, in theory, better reception than broadcasts received directly from abroad . A closer look 
at these two groups, however, indicates listeners who tune in directly from abroad are less 
likely to frequently or often encounter reception problems as opposed to listeners tuning in 
via a local station. 

• Domestic (56 percent), international (55 percent), sports (55 percent) and human rights 
news (53 percent) are the most important topics for weekly VOA English listeners in South 
Sudan. 

8 n=396 past-week listeners of VOA English 
9 n=62 
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Most Important Topics for Weekly Listeners 
56% 55% 55% 53% 

35% 35% 35% 35% 30o/c 
0 25% 

22% 22% 22% 19% 19% 18% 17% 

BBG Survey in four urban citiesofS. Sudan - Juba, Yei, Yambio, Maridi (April 2012 and n=396 
Weekly VOA English Listeners) carried out by I nte rMedia in partnersh ip with Infinite Insight 

•South Sudan in Focus is the most popular program in VOA's line-up; 82 percent of past­
week VOA English listeners want to listen to it. Additionally, more than a third (39 percent) 
want to listen to Africa News Tonight and 33 percent listen to African Music Mix. 

SOUTH SUDAN IN FOCUS 

• In the four suNeyed cities, 29.1 percent of adults listened to VOA's South Sudan in Focus 
during the past week. The program airs at 19:30, coinciding with the peak time for radio 
listening. 

• Yambio city has the largest proportion (59.7 percent) of past-week listeners to South Sudan 
in Focus and Juba has the lowest proportion of residents with 18.7 percent. Yei has a 27.6 
percent past-week reach and Maridi's is 23.8 percent. 

•Approximately half (51 percent) of weekly listeners 10 of the South Sudan in Focus program 
claimed it provides interesting information, although they also receive such interesting 
information elsewhere. Some 42 percent of weekly listeners to the program say they get 
information on the program they cannot find elsewhere. 

•Of all adults in the four surveyed cities who have ever listened to the South Sudan in Focus 
program in the past week, most (93 percent) are willing to recommend the program to 
others. 

VOA WEBSITE 

•Of those surveyed, 3.2 percent said they visited VOA's English-language news website 
(www.voanews.com) in the past week. This is a remarkably strong result considering the low 
levels of internet use among the surveyed adults (only 9.5 percent of those surveyed are 
weekly internet users). 11 BBC's English website has a past-week reach of 3.6 percent, not a 
statistically significant difference to the VOA website reach. Radio Sawa's and Alhurra's 
websites have extremely small weekly audiences. 

10 n=470 
11 n=1 54 
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BBG Survey in four urban cities of S. Sudan - Juba, Yei, Yambio, Maridi (April 2012 and n=1,618) 
carried out by lnterMedia in partnership with Infinite Insight 

• Among past-week internet users, 33.8 percent visited the VOA website during the past 
week. 

MEDIA ACCESS AND USE 

•A radio set is the dominant piece of media equipment accessible to households in the four 
surveyed cities. of South Sudan with 78 percent of surveyed households having at least one 
working radio set. Similar to other countries in the region, mobi le phone ownership and 
access is rapidly increasing ; current access in the surveyed area is at 75 percent and 
individual ownership at 56 percent. 

• Mobile phones are an important media platform for accessing the internet and other media, 
such as listening to the radio. Household television ownership is at 21 percent, below radio 
set and mobile phone ownership. Owners of a television set receive their signal through 
either an antenna (52 percent) or via an individual satellite dish (53 percent). Cable 
television is not common in the four surveyed cities of South Sudan , used by only 10 percent 
of TV owners. Recalculated for the whole sample, 14 percent of those surveyed in the four 
cities have individual or shared satellite TV. 

• Among the four cities surveyed, Juba has the highest proportion of adult residents owning a 
television set (41 percent); only 2 percent of Maridi residents own a television. The high 
proportion could be due to easier availability and affordability since Juba is the capital city. 
The situation is different in radio ownership in Yambio and Yei, where more surveyed adults 
own a working radio set compared to Juba and Maridi. However, rad io set ownership is still 
high across all four cities. 

• Weekly use of media hardware is, unsurprisingly, related to ownership. Radio is the most 
frequently used (73 percent) followed by mobile phones (59 percent), television (23 percent) 
and lastly internet (10 percent weekly use). 
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• The majority of the surveyed adults who access news weekly 12 use the radio (88 percent); 
two-thirds get news from friends or family. Using friends and family to access news and 
information is common in many countries across the region and often reflects greater trust in 
news received by word-of-mouth compared with established media sources. The third-main 
source of news among news seekers is newspapers (31 percent); television comes in fourth 
at 25 percent. 

•Survey respondents in Maridi and Yambio especially rely on word-of-mouth through friends 
and family to get information . More than 75 percent of adults surveyed in these two cities 
use friends/family weekly to access news compared to 60 percent in the other two cities. 

Sources of Weekly News and Information 
Radio 

.............................................. ~% 

Friends or family members 
................................ ~ ~% 

Newspapers ............... _ 
,. 31% 

Television 
............. 25% 

SMS 

·---.. 21% 

The Internet 
11% 

Magazines ..... 
11% 

Posts or links on social] networking sites 

- 3% 

BBG Survey in four urban cities of S. Sudan - Juba, Yei, Yambio, Maridi (April 2012 and n=1 ,288 all with 
access to news at least once a week) carried out by lnterMedia in partnership with Infinite Insight 

• In terms of topics covered by the media, respondents are "very" interested in health (89 
percent), education (83 percent), reHgion (77 percent) and human rights (73 percent). About 
half is interested in sports or culture. Forty-five percent finds political news about South 
Sudan "very" interesting, but only 14 percent feels the same about international politics. 

RADIO 

• More than three-quarters (78 percent) of households have a working radio, making radio the 
most available and accessible medium in the four cities surveyed . Further, a higher 
percentage of those surveyed in Yambio and Yei said they have a working radio compared 
to adults surveyed in Juba and Maridi. 

• The vast majority (73 percent) of surveyed adults listen to the radio on a weekly basis, 
making radio the most-used media platform in the four surveyed cities of South Sudan. 
Among the 17 percent who have not listened to radio in the past 12 months or ever13

, lacking 
a radio set is the leading cause of non-listening (cited by 80 percent), followed by problems 
with electricity supply or the cost and availability of batteries. 

12 n=1 288 
13 n=2a2 
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•Among radio listeners,14 almost all (87 percent) radio sets are powered by batteries. Since 
batteries wear out quickly, 76 percent of battery-powered radio users avoid listening to the 
radio at times to preserve the batteries, which has a negative effect on their frequency of 
listening. Some 63 percent avoid listening for several days a week so they do not drain their 
batteries; 88 percent are sometimes unable to listen at all because they are out of batteries. 

•FM is the dominant waveband for radio listening; 91 percent of weekly radio listeners 15 

listened to FM radio during the past week. Thirty percent tuned in via shortwave and 21 
percent used AM. Some listen on new technologies; 24 percent tune in via their mobile 
phones 16 and another 5 percent via the internet. These numbers will likely continue to rise as 
mobile phone availability increases allowing for both radio and internet access. Recalculated 
for the full sample, 67 percent listened to FM radio during the past week, 22 percent used 
shortwave and 15 percent via AM radio. Eighteen percent listened on a mobile phone and 4 
percent listened via online radio. 

• Sudan Radio 
Service (SRS) and 
Radio Omdurman 
have the highest 
listenership. SRS 
is available on FM 
and SW; it 
broadcasts in 
English, Arabic 
and 11 Sudanese 
languages. SRS 
received USAI[) 
funding. Radio 
Omdurman is the 
national radio of 
the Republic of 
Sudan. 

Leading Radio Stat ions 17 

Base: total sample 

Sudan Radio Service 

Radio Omdurman 

BBC English 

Voice of the People 

VOA Enqlish 

Liberty FM 

Bentiu Radio 

Southern Sudan Radio 

Radio Jonqlei 

Maridi FM 

Juba 88.2 FM 

Capital FM Juba 

BBC Arabic 

Juba 90.0 FM 

Malakai 90.0 

Sudan Catholic Radio Network 

Warrap FM 

Miraya FM 

Mango FM 

Radio Sawa English 

DW Engl ish 

% 

Weekly Annual 

73.1 81.8 

57.5 69.7 

35.4 42.5 

28.4 39.8 

24.5 31.2 

23.7 35.5 

23.1 35.3 

19.8 31.9 

13.7 21.3 

19.1 26.3 

17.3 24.4 

14.1 22.5 

12.1 16.3 

9.6 17.2 

8.0 14.6 

7.5 20.0 

4.9 12.6 

3.2 7.9 

2.7 7.2 

2.5 3.3 

2.4 4.2 
BBG Survey in four urban cities of s. Sudan - Juba, Yei, Yambio, Maridi 

(April 2012 and n=1 ,618) carried out by lnterMedia in partnership with Infinite 
lnsiqht 

14 n=1 ,336 annual radio listeners 
15 n=1 ,186 past-week radio listeners 
16 While not explicitly specified , th is generally means listening via a built-in FM receiver rather than streaming radio. 
17 It should be noted that th is list of rad io stations is n ot exhaustive. Due to space and time limitations, the survey covered only the 
main radio stations as w ell as certain affi liates of particular interest along with the international b roadcasters. 
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TELEVISION 

•Household television ownership in the four surveyed cities of South Sudan is at 21 percent 
with 23 percent of adults in the four cities watching television on a weekly basis. As 
previously mentioned, television set owners are more likely to be found in Juba city (41 
percent) compared to Yambio (11 percent) , Yei (9 percent) and Maridi (2 percent) . 

•Weekly viewing levels are much lower than radio listening for both domestic and 
international channels. SSTV has the highest weekly reach of 17 percent followed by BBC 
World News with a weekly reach of 7 percent. VOA TV in English attracts a weekly reach of 
3 percent of all surveyed adults in the four cities. 

Leading TV Stations Local & International Weekly Annual 

Base: Total sample 

% % 

SSTV (South Sudan ) (TV) 17.2 27.5 
BBC World News 7.4 15.6 

TV Sudan 6.0 12.8 

Al Jazeera English 4.9 12.2 

Al Jazeera Arabic 3.9 7.9 

CNN 3.4 7.9 

VOA TV in English 3.2 8.0 

BBC Arabic 2.9 6.1 

CCTV 1.3 2.5 

Al Arabiva 1.3 1.9 

MBC 1.2 2.4 

DWI Deutsche Welle in English 1.2 2.2 

Nile TV 1.1 2.6 

Alhurra 0.0 0.9 
BBG Survey in four urban cities of s. Sudan - Juba, Yei, Yambio, Maridi 

(April 2012 and n=1 ,618) carried out by lnterMedia in partnership with Infinite 
lnsiqht 

INTERNET 

• Internet use is low in the four surveyed cities of South Sudan with 10 percent past-week use. 
Internet use is expected to increase in the near future following improvements in 
infrastructure, including satellite-based 4G'8 and broadband .19 

• Of those who have never used the internet, 20 the two main reasons given are lack of 
knowledge of what the internet is (56 percent) and lack of knowledge about how to use it (45 
percent). Even though cost is mentioned, it is not the primary hindrance-slightly more than 
a quarter (26 percent) stated that internet service is too expensive. 

18 http ://www.bloomberg.com/news/20 12-06-14/iburst-builds-fast-internet-for-south-suda n-in-three-year-plan .html (accessed August 
27, 2012) 

19 http://www.vizadanetworks.com/component/conte·nt/article/29-press-releases/144-south-sudan-selects-viznet-broadband-for­
internet-connectivity-and-voice-services.html (accessed August 27, 20 12) 

20 n=1 ,102 
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•Among the four cities, Juba has the highest percentage of weekly internet users at 14 
percent, followed by Yambio (11 percent), Yei (7 percent) and Maridi (2 percent). 

• As in other African markets, internet use is led by young, educated males. Seventy-seven 
percent of past-week internet users are younger than 35, compared to 64 percent in th is age 
group among the sample. Thirty-six percent have at least some college education, compared 
to 10 percent among the total sample; 62 percent of past-week internet users are male. 

•Of the relatively few who have used the internet in the past week,2 1 the overwhelming 
majority (85 percent) use it to send and receive email, and 69 percent use it to find out the 
latest news. More than half (53 percent) visit social networking sites when they go online. A 
current trend in similar countries in Africa indicates that internet use will expand well beyond 
sending and receiving email , and getting news. Over time, it is likely many more respondents 
will use the internet to visit social networking sites, especially via their mobile phones. 

Activities Conducted Via the Internet 

Base: All w ho have used the internet in the last 7 days 154 

% 

To send or receive Email 85 

To find out the latest news 69 

To visit a social networking site like Facebook or other 53 

To share videos or photos 36 

To search for information via a search engine such as Google, Yahoo! , Bing, etc 35 

To post a comment 32 

To watch video such as TV program, news reports, video clips or movies 21 

To listen to audio such as musi:c, radio programs, or news reports 19 

To read a blog 18 
BBG Survey in four urban cities of s. Sudan - Juba, Yei, Yambio, Maridi 

(April 2012 and n=154) carried out by lnterMedia in partnership with Infinite lnsiqht 

•Past-week internet users are accessing the internet mostly at home (36 percent) followed by 
internet cates (34 percent) and at work ( 16 percent). Mobile phones are also becoming an 
important platform for internet access in the four cities of South Sudan with 14 percent of 
internet users going online via the phone. 

21 n=1 54 
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Most Popular Internet Venues (multiple responses) 

70% 

63% 

53% 

33% 

22% 

10% 

At internet cafe At home At work At school/university At various locations via Elsewhere 
mobile phone or other 

device 

BBG Survey in four urban cities of s. Sudan - Juba. Yei, Yambio, Maridi (April 2012 and n=154 alll who 
have used internet in the past-week) carried out by lnterMedia in partnership with Infinite Insight 

• Facebook is the most popular website visited by 79 percent of past -week internet users, 
closely followed by Yahoo! (74 percent) and Google (73 percent). 

79% 

Most Popular Websites 

BBG Survey in four urban cities of s. Sudan - Juba, Yei, Yambio, Maridi 
(April 2012 and n=154 all who have used internet in the past 7 days) 

Carried out by lnterMedia in partnersh ip with Infinite insight 
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MOBILE PHONES 

• Mobile phone access is high with 74.7 percent of surveyed adults having access to a mobile 
phone while individual ownership is at 56.4 percent .22 Past-week phone use is at 58.6 
percent23 of all surveyed . 

•Sending and receiving SMS was the main phone application used by past-week users (84.3 
percent). Receiving an SMS from a mobile operator had 47.2 percent use followed closely 
by using a mobile phone to listen to the radio; 8.5 percent uses their mobile phone to access 
the internet. This is a very significant proportion, going by the proportion of the sample 
accessing the internet. 

Past 7 day's Mobile Phone Uses - Multiple Responses 
Sent/receivedSMS •••••••••••••••••••••••• 

Received information via SMS from your •••••••••••••• 
mobile operator 47.2% 

Listened to radio ············- 45.9% 

Sent photo to other people ••••••• 25.3% 

Received news information via SMS from 
other news oq1anization 

Accessed the internet 

Downloaded and viewed a video clip 

Sent/received email 

Accessed a social networking site 

Watched live television 

Used dial-In service to listen to news 

16.0% 

84.3% 

BBG Survey in four urban cities of S. Sudan - Juba, Yei , Yambio, Maridi (April 2012 and n=948 all used 
mobile phone in past 7 days) carried out by lnterMedia in partnership with Infinite Insight 

•The majority of past-week mobile users who receive news reports through their provider do 
so through Vivacell mobile operator (75.6 percent) followed by MTN (57.6 percent), Zain 
(36.6 percent), Gemtel (23.6 percent) and BBC (4.5 percent). 

22 n=913 
23 n=948 
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SURVEY PARTICIPANTS' OPINIONS ABOUT OTHER NATIONS 

•Survey participants were asked thei r personal opinion about and interest in several nations. 
The Republic of Kenya and Sudan received the highest level of positive feelings, while 
Russia had the lowest. Seventy-six percent of surveyed adults hold either "very" or 
"somewhat favorable" views towards the Republic of Kenya or the Republic of Sudan. 

• Great Britain and Germany are rated lower than the United States with positive ratings of 46 
percent and 47 percent, respectively. Russia and China attracted the largest proportion of 
negative feelings (rated "unfavorably) with 52 percent and 44 percent, respectively . 

Opinions Towards Other Countries 
• Favorably inclined • Unfavorably inclined 

Russia 

China 44 

Great Britain 9 

Germany 38 

USA 29% 

Republic of Sudan 

Kenya 17% 

BBG Survey in four urban cities of S. Sudan - Juba, Yei , Yambio, Maridi (April 2012 and n=1 ,618) 
carried out by lnterMedia in partnership with Infinite Insight 

•A majority of those surveyed were favorable towards the United States with 57 percent 
holding either "very" or 'somewhat "favorable" views of the United States. Past-week VOA 
listeners are more likely to have a positive opinion of the United States (68 percent with 
favorable views). 

• Compared to those who do not listen to VOA weekly, weekly listeners are also significantly 
more favorable towards Germany, Sudan and Kenya, They are also more decided about 
their opinions (fewer "refused" and "don't know" responses) and expressed both higher 
favorability and unfavorability towards Great Britain, Russia and China, compared to those 
who do not listen to VOA weekly (significant at 5 percent level). 
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VOA Weekly Listeners Opinions Towards Other Countries 
• Favorably inclined • Unfavorably inclined 

Russia 

China 51% 

Great Britain 44 

Germany 

USA 

Republic of Sudan 14% 

Kenya 10% 

BBG Survey in four urban cities of s. Sudan - Juba, Yei, Yambio, Maridi (April 2012 and n=396 
VOA Weekly listeners) carried out by lnterMedia in partnership with Infinite Insight 
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DEMOGRAPHICS 

• Only 2 percent of the surveyed adults have at least a university degree. Since the majority, if 
not all , local universities closed down during the civi l war that ran from 1983 to 2005, those 
having a university education could have received their degrees from neighboring countries 
such as Kenya . A large percentage of those surveyed (88 percent) have at least some 
formal education. 

• One in five adult respondents (21 percent) report not having enough money for food. An 
additional 27 percent are able to meet their basic food needs, but are unable to purchase 
clothes, indicating that only slightly more than half of the surveyed adults (52 percent) can 
readily afford food and clothing for thei r families. 

•Twenty-seven percent of the population surveyed is employed (part time or full time) and few 
have professional jobs. Employment figures may improve as the new South Sudanese 
government absorbs more educated and skilled workers into governmental positions 
available after the creation of the new state. 
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Appendix I. Research Inputs 

1. Audience Profile, VOA on any platform 

VOA Weekly Audience Reach by Age 

36% 

32% 

16% 

12% 

4% 

15-24 25-34 35-44 45-54 55-64 

BBG Survey in four urban cities of S. Sudan - Juba, Yei, Yambio, Maridi (April 2012 and n=603 
weekly VOA reach) carried out by lnterMedia in partnership with Infinite Insight 

VOA Annual Audience Reach by Age 

35.7% 
...---

31.6% 

-

16.9% 

11.4% 

3.5% 

ti 
15-24 25-34 35-44 45-54 55-64 

BBG Survey in four urban cities of s. Sudan - Juba, Yei, Yambio, Maridi (April 2012 and n=711 annual 
VOA reach) carried out by lnterMedia in partnership with Infinite Insight 
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VOA Weekly Audience Reach by Education 

35% 35% 

20% 

9% 

~ 
Illiterate Primary Higher 

BBG Survey in four urban cities of S. Sudan - Juba, Yei, Yambio, Maridi (April 2012 and n=603 weekly 
VOA reach) carried out by lnterMedia in partnership with Infinite Insight 
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2. Demographics 

Sample Radio VOA BBC BBC English 
Speakers Sawa English Arabic English 

r 100% 13.5% 3.3% 36.8% 12.1% 35.4% 

Sex % % % % % % 
Male 50 62 56 60 56 60 
Female 50 38 44 40 44 40 
Age % % % % % % 
15-24 36 34 33 36 39 36 
25-34 29 31 44 32 29 33 
35-44 17 20 17 16 16 17 
45-54 11 11 4 12 10 11 
55-64 5 4 2 4 4 4 
65+ 2 1 0 2 3 1 
Education % % % % % % 

Illiterate/None 22 6 11 9 15 6 
Primary education 40 17 22 35 37 31 
secondary education 24 41 30 35 29 38 
Hiqher 14 36 35 20 19 24 
Language % % % % % % 
Arabic classical 3 3 11 2 8 2 
Arabic simple 19 25 41 21 28 20 
Dinka 10 13 7 8 11 8 
Zan de 17 6 4 29 14 29 
Bari 26 21 20 20 25 22 
English 2 17 2 4 2 3 
Other 24 15 15 15 13 16 
Residence % % % % % % 

Urban 70 80 76 77 75 78 
Rural 30 20 24 23 25 22 
Income % % % % % % 

We don't have enouah money even for food 21 15 13 16 22 16 

We can afford food but purchasing of clothes is a 
11 serious problem 27 24 23 23 22 

We can afford food and clothes, but purchasing 
of durables such as a TV set or refrigerator is 

------ 32--. --- --- -- -~? __ ·- ------40------ --- :>1 -- -- ---difficult-fGr-u& -- ----------- ------ -------- ---- -----·- ---- - 35 39 

_ we_can .afford_ main househoJd_appliaoces, _but ____ J ------- -- -- ·--- --- --- -- --·---------------- --- ----- -- --
purchasinq a car is beyond our means 12 19 22 14 16 17 
What we earn is sufficient to buy anything except 

_sucb_expeosUre._p.urchases_as..an__apartmentoLa_ 
second house 4 7 11 4 5 5 

We do not face any financial problems. If 
necessary we can buy an apartment or a house 1 2 7 2 4 1 

BBG Survey in four urban cities of s . Sudan - Juba, Yei, Yambio, Maridi (April 2012) carried out by lnterMedia in 
partnership with Infinite. Base: n=1 ,618, n=218 English speakers, n=595 VOA English weekly listeners, n=195 BBC 

Arabic weekly listeners, n=573 BBC English weekly listeners, n=54 Radio Sawa weekly listeners 
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3. Survey Details: Media Access and Use 

Television 
Radio 
Computer 
MP3 player/iPod 
Telephone land line 
Mobile phone 

TV 
Radio 
Mobile phone 
Internet 

Radio 
Friends or family 
TV 
International Radio 
Meetings or sermons at mosque 
Meetings in your community 
International TV 
SMS 
Newspapers 
Internet 
Magazines 

Ownership (Home Access) 
General population 

General use 
General population 

Use for News and Information 

Postings or links on social networking sites 

% 
21 
78 

8 
9 
5 

56 

Weekly 
use 

% 
23 
73 
59 
10 

Weekly 
Use 

% 

77 
69 
51 
45 
42 
33 
17 

7 
6 
3 
4 
1 

BBG Survey in four urban cities of s. Sudan-Juba, Yei , Yambio, Maridi (April 2012 and n=1 ,288 those 
who access news at least once a week) carried out by lnterMedia in partnership with Infinite Insight 
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4. Cit ies sampled 

Town Population percent Distribution # of interviews 
Juba 311,080 39.45 636 
Yei 201,443 25.54 409 
Yambio 133,453 16.92 283 
Bor24 142,660 18.09 290 
Total 788,636 100.00 1618 

Selection of Bomas25/Achieved Interviews 

Town Total Number Number of Number of Number of 
ofBomas Bomas Sampling Achieved 

Sampled Points Interviews 

Juba 57 39 63 636 
Yei 25 22 41 409 

Yambio 20 14 29 283 

Maridi 17 12 27 290 

Total 119 87 160 1,618 

24 Replaced by Maridi due to security concerns. Due to the difference in the populations of Maridi and Bor, (82,425 vs. 
142, 660), the result is a sample of Maridi having a greater sampling weight than it would have in a proportionate distribution at the 
city level 
25 Soma is the smallest unit of a local government set up in the SPLM/A liberated areas (now in the whole of South 
Sudan) and formed our primary sampling unit 
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Appendix II. Methodology and Sampling 

Methodology Face-to-face interviews, conducted with adults (15+) 

Sample size 1,618 

Sampling Frame: Any data describing the national population of South Sudan is either 
outdated or treated skeptically by the international research community. Data for rural 
populations is particularly problematic, as many parts of the country are extremely difficult 
and/or dangerous to access. Data existing for larger metropolitan areas, however, are 
generally accepted as being of higher quality than data from rural and hard to reach 
environments. 
Fieldwork dates: 13th March to 20th April 2012 

Local fieldwork agency: Infinite Insight 

Margin of error: Maximum margin of error, with a 95 percent confidence interval, is ±2.4% 

Remarks: The survey was initially to be carried out in six cities: Juba, Yei , Maridi, Yambio, 
Bor and Bentiu. However, due to high levels of insecurity and location; i.e. its proximity to 
the North-South border, Bentiu was left out of the survey. Later we settled for the four 
major towns i.e. Juba, Yei, Yambio, Sor 

The sample was defined as comprising individuals aged 15 and older, distributed by PPS 
across the four urban areas, including villages located with in 20km radius of the selected 
urban areas. 

Sampling Plan : 
Administratively, South Sudan is structured as follows, from largest to smallest: 
1. State 
2. County 
3. Payam 
4. Berna 
The South Sudan Bureau of Statistics provided population data only down to the boma level. 
Hence, to the boma the sample was distributed by PPS through the County, Payam and 
Berna. The original sample distribution by city was as follows: 

Popu lation 

Juba 311,080.00 

Yei 201,443.00 

Yambio 133,453.00 

Bor 142,660.00 - 788,636.00 

% Distribution 

of Population 

39.45 

25.54 

16.92 

18.09 

100.00 

#of Interviews 

630 

410 

280 

290 

1610 



Just before the launch of the survey, fighting broke out between two dominant communities 
(Dinka and Nuer) in Bor leading to displacement of people and even death. Because of the 
persistent war, we got permission to replace Bor with Maridi-one of the other towns in the 
initial list of areas suggested by the client. However, given that this (Bor-Maridi) replacement 
was made after the original sample was drawn, a direct replacement for the same number of 
interviews was made. The difference in the populations of Maridi and Bor, (82,425 v. 142, 
660). 

Sectorization of the Sample 
The population size of bomas varies between tens of thousands to a few hundred. Since 
information on Census Enumeration Areas is unavailable, there was a need to sub-divide 
bomas into smaller units called sectors. These formed our primary sampling points (PSU). 
We referred to this process as sectorization. 

We allocated samples to individual bomas proportionately to their population size and 
assigned a minimum number of 10 interviews per sampling point. The sectorization process is 
defined as follows: 

1. Prior to fieldwork, the field manager, accompanied by a local supervisor, would 
identify sectors in each Soma that had been sampled. 

2. Sectors were required to be: 
a. Non-overlapping and 
b. Clearly demarcated (streets, thoroughfares, rivers, etc. serving as boundaries) 

3. Sectors were categorized by population density: high density and low density; 
Infinite Insight's standard definitions are as follows: 

a. Low density sectors are characterized by sparsely-built neighborhoods; this 
applied especially in peri-urban and rural areas, where homesteads could be 
several hundred meters apart 

b. High density sectors were densely populated neighborhoods 

4. In cases where the number of sectors was more than the required number of sampling 
points, selection was via the raffle method. 
The raffle draw consists of the following steps: 

• Names of the sectors are written on individual scraps of paper 
• These scraps are then rolled into balls and put into a container 
• The required number of paper balls are then blindly drawn from the container 

5. The field manager then used a commonly recognized landmark or number code to 
identify individual sectors. 

6. A central location within a sector then served as the starting point for the random walk. 
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