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Euxl
‘ Consumer Financial
| r Protection Bureau

RE: FOIA Request #CFPB-2018-074-F

December 13, 2017

Via e-mail

This letter is in final response to your Freedom of Information Act (FOIA) request dated
November 26, 2017. Your request sought:

A copy of each of the following CFPB WIKI Articles from the CFPB internal WIKI Site:

DIVISION

Consumer Education and Engagement
Operations

External Affairs

Legal Division

Ombudsman

RMR - Research, Markets and Regulations
Region

RESEARCH
Branding

Call Report

Data

Dodd-Frank

Market Monitoring
Mortgage Data
Nationwide Mortgage Licensing System
Regulatory

Research Environment
White House

MISCELLANEOUS
CFPB Culture

CFPB Speaker Series
Committees



Events

Intranet
Mission
Reports

OFFICES
Enforcement Team Survival Guide
Research

OTHERS

History of Strategy at the CFPB
Operations Division

Procurement FAQ

Technology and Innovation Team

A search of our internal WIKI site for documents responsive to your request produced a total of
112 pages. Of those pages, I have determined that 57 pages of the records are granted in full and
55 pages are granted in part pursuant to Title 5 U.S.C. § 552 (b)(5), (b)(6), and (b)(8).

FOIA Exemption S protects from disclosure those inter- or intra-agency documents that are
normally privileged in the civil discovery context. The three most frequently invoked privileges
are the deliberative process privilege, the attorney work-product privilege, and the attorney-client
privilege. After carefully reviewing the responsive documents, I determined that portions of the
Wiki site qualify for protection under the Deliberative Process Privilege. The deliberative
process privilege protects the integrity of the deliberative or decision-making processes within
the agency. This privilege permits an agency to withhold from disclosure communications that
are pre-decisional and deliberative in nature, including but not limited to suggestions or
recommendations for future agency decisions or actions. Such communications are subject to the
privilege to the extent that their release would reasonably be expected to inhibit the free and
frank exchange of information among agency personnel, reveal prematurely the agency’s plans
for future decisions or actions, or confuse the public as to the true nature of or basis for the
agency’s decisions and actions.

FOIA Exemption 6 exempts from disclosure personnel or medical files and similar files the
release of which would cause a clearly unwarranted invasion of personal privacy. This requires a
balancing of the public’s right to disclosure against the individual’s right to privacy. The types
of documents and/or information that we have withheld may consist of various other documents
and/or information belonging to a third party that are considered personal. The privacy interests
of the individuals in the records you have requested outweigh any minimal public interest in
disclosure of the information. Any private interest you may have in that information does not
factor into the aforementioned balancing test.

FOIA Exemption 8 protects matters that are contained in or related to examination, operating,
or condition reports prepared by, on behalf of, or for the use of an agency responsible for the
regulation or supervision of financial institutions. Additionally, it ensur[es] the security of
financial institutions, which could be undermined by disclosure of information containing frank



evaluations of such institutions, and a secondary purpose of safeguarding the relationship between
the banks and their supervising agencies.

You may appeal any of the responses or decisions set forth above. If you choose to file an
appeal, you must do so within 90 calendar days from the date of this letter. Your appeal must be
in writing, signed by you or your representative, and should contain the rationale for the appeal.
You may send your appeal via the mail (address below), email (CFPB_FOIA@cfpb.gov) or fax
(1-855-FAX-FOIA (329-3642)).

Your appeal should be addressed to:

Consumer Financial Protection Bureau
Chief FOIA Officer
Freedom of Information Appeal
1700 G Street, NW
Washington, DC 20552

Provisions of the FOIA allow us to recover part of the cost of complying with your request.
In this instance, we have waived all fees related to the processing of your request.

For inquiries concerning your request, please contact our FOIA Public Liaison at
CFPB_FOIA@cfpb.gov or by phone at 1-855-444-FOIA (3642).

Additionally, you may contact the Office of Government Information Services (OGIS) at the
National Archives and Records Administration to inquire about the FOIA mediation services
they offer. The contact information for OGIS is as follows: Office of Government Information
Services, National Archives and Records Administration, 8601 Adelphi Road-OGIS,

College Park, MD 20740; e-mail at ogis@nara.gov; telephone at 202-741-5770; toll free at
1-877-684-6448; or facsimile at 202-741-5769.

Sincerely,
Raynell D. Lazier

FOIA Manager
Operations Division
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Culture, history, and infrastructure for CFPE. For the official CFPL Culture Team page, go here,
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CFPB Speaker Series

The CFPB Speaker Series is a periodic opportunity for CFPB staff to assemble to hear highly distinguished
speakers on issues relevant to the Bureau's mission, vision, values, and strategy.

The CFPB Speaker Series launched on February 3, 2012 with the inaugural visit of Dr. David Weinherger.
Since then, [xx] speakers have visited the Bureau.

History of Speakers

Date Speaker and Topic
February 3, Dr. David Weinberger (http://enowikipedia.org/wiki/David_Weinberger) : Too Big lo
2012 Know

April 19, 2012 Prolessor Rosabeth Moss Kanter: Enduring Skills of Leaders of Change

Questions
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This page will contain all CFPB brand guidelines. The CFPR brand is managed by the Consumer
CURRENT PAGE TOOLS Engagement and Design teams.
What links here

Point of Contact

For new requests, please contact your Technology Portfolio Manager. For questiops yelated to branding
and marketing, please contact Audrey Chen {http://team.cfph.local/staff/person{ (h)({ |

Permanent link

Strategic Brand

The CFPB aims to cultivate a trusted relationship with consumers and enalble them to live better financial
lives.

Please visit our Design {https://teamn.cfpb local/wiki/index.php/Design) page to find templates, style
guides, and our HTML code.

Calegories: Branding Design
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MISSION
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History

Creation of the CFPB Mission was a collective offort during
the first months of the CFPB Implementation Team's work.
The final version, as seen to the right, was sent to the entice
CFPB by Elizabeth Warren on March &, 2o11 with the

following muessage:
Dear Team,

it is an exciting milestone when we can talk as
a team about our Vision and Mission.

CFPE Mission
! am looking forward to using statements of
our vision, our mission, and our vahees (which will follow in the next couple of
months) to help us remain focused every day on what we are trying ta accomplish. |
was glad to share the attached statements with you, and ! was happy to conclude an
the importance of great people and great teamwork.

aw
Questions
The CFPE Mission is implemented by the Frant Office.
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CEE: Consumer Education & Engagement
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Related Consumer Engagement

Financial Education

Permanent link Servicemembers

Older Americans
Students
Financial Eynpowerment

Lead Gail Hillebrand (http: / /team.cipb local fsearc h/[)cmt}n,’m’

Location 12775 First 5t NE 11th Floor

Staff dircctory (hitp:/ Aeam.efph local fstaffiteam /Consumer¥%aobducation%zni %eoEngagement /)

Contents
* Mission:
1.1 Educate and Engage
1.7 Influence Palicy
1.3 Innovate

2 Offices
2.1 Consumer Engagement

2.7 Financial Education

2.3 Servicemembers

w5

4 Older Americans

“

5 Students

™

4 Financial Empowerment

2 CEE Talking Points

4 CEE Associate Director Divisional Office Team
5 CEE Leaders and Office Descriptions

& Guides

7 CEE National Programs: Updated 3/13/17

Mission:

Create opportunities for consumers 1o improve financial decision-making o meet their own goals,

The Division accomplishes its mission through its six Offices, working together and Bureau wide, to
Educate and Engage

= Reach consumers at the right time with right tools finformation

= Serve and listen to consumers, with a foeus on needs of special populations - servicemembers, older
Aunericans, sludents, working families and new entrants

https://tcam.cfpb.local/wiki/index.php/Consumer Education %26 Engagement 11/27/2017
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= Evaluale and spotlight eflective practices in financial education approaches

Influence Policy

= Bring knowledge toom the field to the work of the CFI'B
& Seek change to serve special populations’ needs
= Help develop policy and programs to addeess major challenges for consumers

& Seek selected policy changes by other federal apencies b enhance ceonomie lves of special
populations

Innovate
= Develop new ideas in finaneial education
= Promote/pilot innovative education, preducts and programs, esp. for special populations
= Evaluate options to improve family economie stability via use of financial product features
= Develop new tools for consumers to help them make money decisions

Offices

Please visit the Office pages to find out whe is on the team and more about the work we're doing.

Consumer Engagement

The £
that o

onsuner Engraprement team is responsible for delivering content and tools via web and other media
hance consumers' ability to make finanecial decisions.

Financial Education

and tools to help consumers navigate the financial services marketplace. The team also works to advance
the field of financial education by evaluating and spotlighting effective financial education programs.

Servicemembers

education 1o 22 1o 26 million servicemembers, velerans aned their families. The Office also provides
assislance Lo servicemembers in Lthe escalated complaint process,

Older Americans

at geniocs, The Office also provides education and other assistance on financial decision-making for life
events, such as retirement, tor the more than 50 million Americans aged 62 and over,

Students
The Office dedicated to Students helps inerease awarcness of the consequenees of student debt and key
money issues, reaching the 22 to 28 million aged 16-26 through the web, on campus and other venues. The

Ofice also addresses escalated complaints related to student debt.

Financial Empowerment

the financial services marketplace. helping to address the needs of the 30 million underbanked and 46
millien consumers living below the poverty line.

CEE Talking Points
CEE Associate Director Divisional Office Team

Fail Hillebrand (hitp://team cfph.local/search/person) (B)(6) , Associate Director
Katherine Gillespie (hitps:/ /team.cfph.local /staffiperson{ (h){6Y |, Peputy Associate Director

Kristen Fyans (bttps:/fteam.cfph.local/staff/person{ (|5) () | Semior Program: Analyst

Denise Dickenson {https://team.cfph.local/staff/person/] (D)(G) |, Consumer Education and
Tngagement Specialist

https://tcam.cfpb.local/wiki/index.php/Consumer Education %26 Engagement 11/27/2017
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Tnitiatives

Benita Hampton (https://team.cfpb local/staff/ person ( b ) (6 ) . Acquisition Specialist

Taryn McPherson (https://team.cfpb local/staff/ person ( b ) (6 ) | , Acquisitions Specialist

Ila Blue (https:/ /team,cfpb.local /staff/ person (b) Resouree Management Officer

................................................ W
Kim George (https: //team.cfpb.local/staff/person{ () () |} Travel, Publications, and Administrative
Specialist

Eileen Marutiak {https: / /team.ciph.local/staff/person (b ) (6) , Administrative Operations Assistant

Jamar Hester (https://team.cfpb local /staff/person (b ) (6) Administrative Operations Assistant

CEE Leaders and Office Descriptions
Pictures of CEE Leaders: CEE Leaders

Descriptions of CEE Offices: Office Descriptions
Guides

= CEE Purchase Card Approval Form

= Director’s Financial Analyst Program (http:/ /team.efpb.local/wiki/index.php/Divector®
275 Finuneial _Analyst Program)

CEE National Programs: Updated 3/13/17

https://tcam.cfpb.local/wiki/index.php/Consumer Education %26 Engagement 11/27/2017
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About the CEPB Intranct Culture Team
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Permanent link

Upcoming events:

"April 2016" - Finaneial Capahility Month
"May 19, 2016" - World Diversity Day
June zoré — LGRT Pride Month
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* Cur Mission Statement
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2 Core Tasks
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3.2 Lunch & Learn
3% Social Activities

< Your Representatives

Qur Mission Statement

The CFPB Culture Team supporls and ourlures a cullure ol service, leaderstup, and innovation at the
Bureau through inler-division collaboralion, training, and activities, thus equipping and empowering all
Bureau employees to exeel in our service to the American Consumer. Representatives work as a team with
other membrers from across the Bureaw to sponsor events and dialogues that pectain to topics and issues
important to CFPB employees and contribute to an inclusive and joyful workplace environment.

Our Structure

The Culture Team is comprised ol 17 official representatives {rom across the Bureau who are committed to
crealing posilive culture at the CFPB. Members of the Culture Team serve Lhe Bureau by working wilk stall
and leadership in an eliorl to provide CFPB employees with an exceptional Bureau experience across
divisions, locations, and roles.

Executive Comnmttiee

The CFPB Culture Team Executive Commiillee is comprised of a group of representatives who will serve in
their positions lor a minimum of one year. Each Chair will be selected through an application process that
occurs onee every year in June, Employvees who apply and are selected for any leadership position will
work with their managers to ensure that they will be able 1o successlully complete the cdulies of their {ull-
lime position. 11 1s expected that Lhese leadership positions will require 1-3 hours of work on behalf of
Culture Team per week, in addition 1o the regularly occurring Culture Team meelings that will take place
every olher week, over Lhe noon hour whenever possible. In Lhe case where Chairs are unable to fullill their
duties for lhe lull year, an off-cycle application process will oceur, The applicalion process is open to all
interested Bureau employvees, and selections will be macle based on a series of questions developed Lo
understand Lthe applicanis” intervest in serving the mission of Llhe CFPE Culture Team.

Representative Membership

https://tcam.cfpb.local/wiki/index.php/Culture Tcam 11/28/2017
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There will be a minimum of one representative from each division and region on the CEFPB Culture Team.
In addition, there will be one official NTEU representative, selected by NTEU leadership, to serve
specifically on behalf of NTEU interests in Culture Tean. Individual areas of the Bureau may have their
own Culture Teams, and it is the responsibility of each of these Representatives to serve as a liaison for
these individual culture teams and all offices within their division. Representatives are expected to attend
all bi-weekly Culture Team meetings, and find a proxy in the instances when they are unavailable,
Representatives will commit to a one-yvear terin of service on Culture Team. At the end of the texm of
service, he/she may opt to remain in the position, or will he responsible for coordinating with the
Communications and Reernitment Chair and relevant management in identifying the new Representative
to take his/her place. Representatives will be selected in coordination with velevant Division management
as part of the annual application process. NOTE: Representatives may also serve a dual-role in a leadership
position on Culture Team Executive Cominittee, if appropriate,

General Membership

Volunteers from across the Bureau are welcome to serve on the Culture Team in an ad hoe capacity,
Members may support various events and initiatives at their choosing.

All Culture Team positions are open to all employees — both bargaining unit and non-bargaining unit alike.
Managers will work with Culture Teamn members to balance workload needs and ensure Culture Team
expectations of each member are not conflicting with employment expectations.

If vou have questions or suggestions, or are interested in getting invelved, please reach out to your
representatives (listed below) or email Chrissi Johnson {mailto:christine johnsongetpb.govy . For
additional information, check out our full Culture Team Charter.

Core Tasks

Integration of Values

= Serve- Serve with integrity. Qur mission begins wilth serviee Lo Lhe consumer and our country. We
serve our colleagues by listening to one ancther and by sharing our collective knowledge and
experience.,

= Lead- Dewelop passionate feaders. Fostering leadership and collaboration at all levels is at the core
of our suceess. We believe in investing in the growth of our colleagues and in creating an
organization that is accountahle to the American people.

= Innovate- Adapt, improve, und create. Our organization embraces new ideas and lechnology. We are
focused on continupusly improving, learning, and pushing ourselves to be great.

Learn more about our CFFB Values. We invite you to watch a video

soTeam/Values/valuesvideofinal mov¥%7Cshort) ] of vour colleagues talking about their favorite value and
what it means to them. Share a story about a colleague who exemplifies one of these values through the
Staff Thanks.

Lunch & Learn

The Culture Team created Lunch & Learns to serve as a way for all parts of the Burceaw to contribute to the
omgoing cducation of our employvees and to learn about what other teams are doing and how to help.

Please go to the Lunch & Learns page to learn more such as how to host an event, who to send your

sugrestions to, and obtaining past decks of Lunch & Learn presentations.

Social Activities

others know about social activities tor which you are seeking padicipants.

https://tcam.cfpb.local/wiki/index.php/Culture Tcam 11/28/2017



Culture Team - cfpb.local Page 3 of 3

Your Representatives

©)E) ©)e)

Chnstine Johnson Rebeera Abood
(http://team.cfpb local seareh/person/| () (G f (http://team.cfph.local/search/person (0)E) | (http://te
OGN (1)
xternal Affairs Human Capital
Chair, Culture Team

G
6] {b)(6)
Mollic Bat Abigael Bigh (it
Tollic Bates Abigael Bigham
(http://team.efph.local/search/person/| (b (hitps/ ream cfpb.Jocal/scarchy person [ (D) (6 |
(b)(6) {(b)(6)
T&L {Design) TOn T
{b)(6)
{b)(6)
PRINGp Grimm Brad Hicks BIG
{http://team.cfpb.local/seqrch/persan/| ¢ (http://team.cipb.local /search/person, http://te:
[ty | (ﬁ) {hYRY
EME (perations
Lead, Workspace
{b)(6)
{b)(6)

Tunisia Johnson Nieole Kelly

Lhttp;fﬂ.t.eam@.fpberﬁ.on.-(b)(ﬁ (httpy/ fteam.ciobocal/search/versor] (B)(6) | (htmi//t
[(b)6) |
RMR
{b)(8)

(b)(6)

ine Turenne
arch

Pam Walker

Lead, Service Activities

Category: CFPB Culture

B o T FE i ROET T I TAY L IS RO e S E T B Kl 4 M T PO L E T TSI T TR TR Ut B PEESEE M T

Contenl on U ind el is CEPT revonds and preserved b secardanee with Federal Taws, Uhese revords are subiject 4o Jegal dissiveny and diselosure pruesiant o U Frevdom of Tidoowation
At

Avtions on the intranet should Tue in aceovdanee with the CFPE Poleics.

https://tcam.cfpb.local/wiki/index. php/Culture Tecam 11/28/2017



Category:Data - cfpb.local

Fi, Bruze Arthar

Page | of 2

Qo

Watch

Data encompasses the large amounts of financial information that the CFPB analyzes evervday as well as

Intranet  Staff  Social  Resources  Tools
(b)(6) | r
WIKI LINKS Category Discussion Edit History Delete Protect
Category:Data
Recenl changes
CURRENT PAGE TOOLS
What links here CFPE. For the official Enterprise Data Team page, go here.
Related changes 2
Upload file Subcategories

LPrintable version
Permanent link

F

= FHFA Historical Loan Ferformance

H
= Home Equity Conversion Mortgage Data

M

Pages in category "Data"

The following 3% pages are in this category, out of 58 total.

A D cont.

= Argus Credit Card = Data Team Archive

............................. . 'I‘L.'T]'lplﬂ‘tl.'lDﬂtil.‘i(.'t

B = Dataset test

* BlCollaborative  E
Notehaok
* Emacs Syntactical

* Blackbox Logic Highlighting

" Husiness * Embedded Test
Intelligence
» Enterprise Dala Team

* FHFA Historical Loan

* CEPE Data

Perforimance
Warehouse
. G
= Chief Data Office
» Chief of Staff Office * Getting Access to Data
{Consumer H
Response)

v Clarity * Home Equity
o Conversion Mortzage

Drala

Consuimer Response

Data Section = Information Sensitivity

https://tcam.cfpb.local/wiki/index . php/Category:Data

This category has the following 4 subcategories, out of 4 total.

the official Enterprise Data Teani. The Enterprise Data Team is a component of Operations within the

P cont.
= Public Information Intake and
Management Exception
= Publishing To Tableau Server
R

= R/RSiucio
& Hesearch Environment FAQ

(b)(6)

& Suryey of Consumer Finances

T

= Tableau PIT Governance

= Tableau Public

& Tablean Server Rollout plan

= Tablean Training

= Tablean User Community and

11/27/2017



Category:Data - cfpb.local Page 2 of 2

Reports

= Corrent Data
Initiatives * Low Sensitivity v
Information Intake
D Exception = Voluntarily Supplicd Contact

' Data Accoss v, e e

" Data catalop ;
i » MBA National

* Dala Governance Delinquency Survey = Waorking With Data In Tableau
* Dala Governance .
Board
= Data Tnfake Group .
= Data Infake Group .

N

Process "

Permissible Use
Standard

* Policy on Information
overnance at the CFPR

Calegories: Chiel Inlormation Oflicer RMR

T v s e 2l el s o e s T e L T e s e

Bresgit 1o v by the Teehnelogy & Tnnovatiz:n T

Combent o e intrnnet 35 CEPR reeords and preserved in aecardamee with Federal Tiws, Uhese reentes are suleeet 1o ega’ disssven and diselosare porsuam o B Freedom sf Tnformazom
At

Actions o the arsranet should be moacenriéance sl the CEPE Poowies

https://tcam.cfpb.local/wiki/index . php/Category:Data 11/27/2017



Dodd-Frank Wall Street Reform and Consumer Protection Act - cfpb.local Page 1 of 5

Fi, Bruce Arthar Qo -

Intranet  Staff  Social  Resources  Tools i

(b)(s) Muitall My preferences My watchlist My contributions

WIKI LINKS Page Discussion Edit History Delete Move FProteet Watch
Wiki help

Dodd-Frank Wall Street Reform and Consumer
Protection Act

Recenl changes

CURRENT PAGE TOOLS
What links he . L
Siat IS ere Provided by the Legal Division
Related changes
Uplgad file Advisory  Users should independently
Printable version confirm that any information
Permanent link relied on is accurate and current.
Wiki Nandan Joshi {mailto:nancan.joshigelpb.gov)
Contact

Questions  Contact your
about Client Contact Coordinator
the Law?  (http://team.cfpb.local /wikifindex.php/legal Division Client Contact Coordinator List)

Keturn to Legal Authoritics page

Contents

* Public Laws
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2 Bills

< Hearings

& External Compilations

& See also

PUBLIC LAWS

Dodd-Trank Wall Street Reform and Consumer Pratection Act, Pub. 1. No. 111—203 124 $tat. 2060
(https://www govinfo.gov/content /pke/PLAW-111publ2o3/pdf/ PLAW-111publ2o3. pdf) (July 21, 2010)

Nepartment of Defense and Full-Year Continuing Appropriations Act, 2011, Pub. . No. 112210, div. B, title
¥, § 1573, 125 Stat. 138 (hitp:/ fwvew gpo.gov/fdsys /phe/PLAW-112publio/pdf /PTLAW-

[Dec.
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tfor Further Consideration of the Bill (H.R. a173) (Dec. 10, 200y)

H. Rep. 111-365 (http:/ /www gpo.gov/fdsys/pke/CRPT-111hrpt 365/ pdf/ CRPT-111hrpt365.pdf) , Providing
for Consideration of the Bill (H.R. 4174) (Dec. 8, 2o0u)

fdsys/pkg/CRPT-1uhrptz
. 3269) {July 3o, 2009}

H. Rep. 111-236 {http:/ fwww.gpo.gov/fdsys/ pkg/CRPT-111hepteg6/ pdf/ CRPT-111hrpta36.pdf) |
Corporate and Financial Institution Compensation Fairness Act of 2ooy (July 3o, 2009)

American Financial Stability (Aug. 30, 2010}

BILLS

H.R. 4173 {vehicle)

H.R. 4173 (Introduced in House) (GPO (htlp:/ /www gpo.gov/Tdsys/ pke/BILLS-111hrq173ih/ pdf/BILLS-
111hrg173ih.pdf)

H.R. 4173 (Engrossed in House) (GPO (hup: / fvvww.gpo.gov/ldsys/ pkg/BILLS-111hra174eh/pdf/ BILLS-

H.R. 4173 (Referred in Senate) (GPO (hitp://www.gpo.gov/Idsys/plkg/BILLS-111hra173efs/pdl/ BILLS-
t1thr4173rfs.pdf) }

H.R. 4174 {Engrossed Amendment Senate) (GPO (hUp:/ fwww.gpo.gov/fdsys/ pkg/BILLS-

H.R. 4173 (Public Print) (GPO (hitp:/ /www.gpo.gov/{dsys/pke/BILLS-111heq 175 pp/ pdf/ BILLS-
tthr4173pp.pdf) )

8. 3217 (Placed on Calendar Senate) (GPO (biip:/ /www.gpo.goy/fdsys/pkg/BILLS-
111s3217pes/ pdf/BILLS-111s3217pes.pdf) )

8. 3217 (Amencment Ordered Lo be Printed Senale} (GPO (htip:/ fwww.gpo.gov/Tdsys/pke/BILLS-

11hrizaBih/pdfy BILLS-1iihrizadih.pdf) )

H.R. 1728 (Reported in House} (GPO (hltp:/ fwww.gpo.gov/ fdsys/pkg/BILLS-111hr1728ch/ pdl/BILLS-
111hri7afrh.pdf) }

H.R. 1728 (Engrossed in House) (GPO (htip:/ /www .gpo.gov/idsys/pke/BILLS-111hr1728¢h/pd(fBILLS-
nithrizadeh.pdf] }

H.R. 31256

111hra1a6ih/pdfy BILLS-111hrg126ihpdf} )

H.R. 3269

https://tcam.cfpb.local/wiki/index.php/Dodd-Frank Wall Strcet Reform and Consumer...  11/28/2017
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H.R. 3269 (Engrossed in House) (GPO (hitp:/ Swwwrpo.gov/fdsys /pkyg/BLLLS-
1uhrge6geh/pdf/BILLS-111hrg269eh.pdf} )

111hrig260rfs.pdf) }
H.R. 3310

H.R. 3818

H.R. 3818 (Introduced in House) (GPO (http:/ fwww.gpo.gov/fdsys,/pkg /BILLS-

H. Res. 400, Providing for Consideration of the Bill {H.R. 1728)

H. Res. 400 {Reported in House} (GPO (http:/ /www.gpo.gov/ fdsys/pkg/BILLS-
11thresqoorh/pef/BILLS-111hresqoorh.pdl) }

H. Res. 400 {Engrossed in House) (GPO) (http:/ /www.gpo.gov/fdsvs/pkg/BILLS-

111hresqo6rh/ pdf/ BILLS-111hresqo6rh.pdf) )

H. Res. 406 {Engrossed in House) (GPO (htip:/ fwww.gpo.gov/Tdsys/phke,/BILLS-
111hresgo6eh/pdf/ BILLS-111hres4o6eh.pdf) )

H. Res. 697, Providing for Consideration of the Bill {H.R. 3249)

111hreség7eh/pdff BILLS-111hres6g7eh. pdf) )

H. Res. 54, Providing for Consideration of the Bill {H.R. 4173)

H. Res. 964, Providing for Further Consideration of the Bill (H.R. 4173)

H. Kes. 964 (Reported in House) (GPO Chitp: /fwww.gpo.gov/fdsys,/pke /BILLS-
964rh/pdf/RIT 5964rh.pdf] )

H. Res. 1490, Providing for Consideration of the Conference Report to Accompany the Bill (H.R. 4173}

H. Res. 1490 {Reported in House) (GPO (httpe/ fwww.gpo.zov/fdsys /phe /BILLS-

1hresiqooeh/pdf/BILLS-111hres1490eh.pdf} )

HEARINGS

Senate

The Administralion’s Proposal lo Modernize the Financial Regulalory System, Hearing belore the

Consumer Protection in Financial Services: Past Problems, Future Solulions, Hearing before the
Banking, Housing, and Urban Affairs (Mar. 3, 2009) (GPO (http:/ /www.gpo.goy/ fdsys/ pke /CHRG-
tushogs1290/pdf/CHRG-111shrgs51290.pdi) )

https://tcam.cfpb.local/wiki/index.php/Dodd-Frank Wall Strcet Reform and Consumer...  11/28/2017
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Financial Services and Produets: The Role of the Federal Trade Commission in Protecting Consumoers--
Part 11, Hearing before the Subcommittes on Consumer Protection, Product Safety, and Insurance of the

Tndustry Perspectives on the Obama Administration's Financial Regulatory Reform Proposals, Hearing
before the Committee on Banking, Housing, and Urban Affairs (July 17, 200g) (GPO
(http:/fwww gpo.gov/fdsys/pkeg/CHRG-111bhvg53242/pdf/CHRG-111hhrg53242.pdf) )

Where Were the Watchdops? The Financial Crisis and the Breakdown of Finanoial Governance,
Hearings before the Committee on Homeland Security and Governmental Affaivs (Jan. 21, Mar. 4, and

Rt BT R P A R B P e
Muodernizing the 1.8, Financial Regulatory System, Hearing before the Senate Committee on Banking,

Creating A Consumer Financial Protection Ageney: A Cornerstone OFf America’s Now Eeonomic
Foundation, Hearing before the Senate Comimittee on Banking, Housing, and Urhan Affairs {July 14,

Perspoectives on Modernizing Insurance Regulation, Hearing before the Scnate Committee on Banking,
Housing, and Urban Affairs {Mar. 17, 2000) {GPO {http:/ /www.gpo gov/idsys/pkg/CHRG-

Lessonsg Learned in Risk Managemoent Oversight at Federal Finaneial Regulators, Hearing before the
Subcommittee on Securities, Insurance, and Investment of the Senate Committes on Banking, Housing,
and Urban Affairs (Mar. 18, 2006) (GPO (hitp: /fwww gpo.gov/fdsys/plg/CTIRG-

Muodernizing Bank Supervision and Regulation, Part 1, Hearing before the Senate Comnuittee on
Banking, Housing, and Urban Affairs (Mar. 19, 2000} (GPO (http:/ fwww.gpo.gov/fdsys/ pka /CTTREG-

Current Issues in Deposit Insuranee, Hearing before the Subcommittee on Financial Institutions, of the
Senate Committee on Banking. Housing. and Urban Affairs (Mar. 19, 2000) {(GPO
shrgg3s65/pd 1

Enhancing lnvestor Protection and the Regulation of Securities Markets, Part 11, Hearing before the
Senate Committee on Banking, Housing, and Urban Affairs (Mar. 26, 2009} (GPO
(http:/ fwww_gpo.gov/tdsys /pke /CHRG-1115hrgs 3176/ pdf/CHRG-111shrgs 3176 .pdf) )

Lessons from the New Deal, Hearing before the Subcommittes on Economic Policy of the Senate
Comimittee on Banking, ITousing, and Urban Affairs (Mar. 31, 2009) (GPO
(http:/fwiww.gpo.gov/fdsys/pke/CHTRG- 11shrgg3161/pdf/CTTRG-1ishrg3i61.pdf) )

Repulation and Resolving Institutions Considercd "lon Big to Fail", Hearing before the Subcommittee
on Securities, Tnsurance. and Investment of the Senate Committee on Banking, TTousing, and Urban

Nieiamegany D EERRSERNERC SRR
Strengthening the SEC's Vital Enforcement Responsibilities, Hearing before the Subcommittee on
Securities, Insurance, and Investoent of the Senate Committee on Banking, Housing, and Urban Affairs
(May 7, 2009) (GPO (http:/ fvwww gpo.gov/fdsys/pke/ CHRG-1118hre 53776/ pdf /CHRG-
11shres3779.pdf )
Manufacturing and the Credit Crisis, Hearing before the Subcommittee on Economic Policy of the
Senate Committee on Banking, Housing, and Urban Affairs {May 13, 2004) ({:P0

House of Representatives

Perspoectives on the Consumer Financial Protection Apency, Hearing before the Comimittee on Financial

11thhrgs4872.pdf) )

The Proposed Consunmer Finanelal Ageney: Implications for Consumers and the FIC, Hearing before the
Subcommittee on Commerce. Trade, and Consumer Protection of the Committes on Energy and

https://tcam.cfpb.local/wiki/index.php/Dodd-Frank Wall Strcet Reform and Consumer...  11/28/2017
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H.R. 1724, the Mortgage Reform and Anti-Bredatory Lending Act of 2009, Hearing hefore the House

111hhrgsese8.pdi} )

Regulatory Bestructuring: Enhancing Consumer Financial Produets Regulation, Hearing boefore the

111hhrgn2406/pdf; CHRG-111hhigs2406.pd1) )

Repulatory Bestructuring: Safepuarding Consumoer Protection and the Role of the Federal Reserve,
Hearing before the House Committee on Financial Services (July 16, 2009) {GPO
(http:/ fwww gpo. gov/fdsys/pkg/ CHRG-111hhwgs3 240/pdf/ CHRG-111hhrgsg240.pdf) )

Community and Consumer Advocates’ Perspectives on the Obama Administration’s Finaneial
Regulatory Reform Proposals, Hearing before the House Committes on Financial Sevvices (July 16, 2uog)

Full Committee Hearing on the Impact of Financial Regulatory Restructuring on Small Business and
Community Lenders, Hearing before the House Committee on Small Business (Sept. 24, 20049) (GPO

1115hrg5589y,/ pdf; CHRG-1115hrgs 5800, pdf) )

EXTERNAL COMPILATIONS

Thomas (http: / /thomas.loe.gov/epi-bin/bdquery f2?d L1 HRO4173:%7C TOM: /bss /d111querny. html % 7C)

LLSDC (hitp:/ fwww llsde.orgfindex. phpfoption=com_content&view=article&id=g 1:dodd-trank-
lepislative-history&catid=20:site-content)

Hein (http://heinonline.ory/HOL/ Index?index=tera/doddirdeollection=tera)

ftdsys/pke/CRI-2o010/html /CR1-2010-WA
DBoEB htm) } {2010 - 5.
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Signed into Federal Law in 2010, the Dodd-Frank Act inspired the CFPE into being.
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CURRENT PAGE TOOLS
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LPrintable version
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